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Base-Line Survey Of RADCON Project 
(UTF/EGY/021/EGY) 
================ 

 
Background and Justification: 
 The World Food Summit (WFS) held in Rome in 1996 committed FAO 
member states to the 2015 goal of reducing food insecurityby half.  To meet the 
target of halving malnutrition in developing countries by 2015, this number needs to 
be cut by at least 20 million per year.  With a growing world population, this 
situation may even worsen unless very determined and well-targeted actions are 
taken to improve food security.  The Millennium development goals further 
highlight the importance of confronting the scourge of poverty and the despair of 
food security. 
 
 Therefore, there is a need to reconceptualize and reprioritize extension 
services and promote communication for rural development activities within the 
framework of the food security challenge.  For the foreseeable future, dealing with 
poverty and hunger means confronting the problems that small farmers and their 
families face in their daily struggle for survival. 
 
 Agricultural extension continues to be in transition worldwide.  Governments 
and international agencies are advancing structural, financial and mangerial 
reforms to improve extension, decentralization, pluralism, cost sharing, cost 
recovery, participation of stakeholders in development initiatives and the decisions 
and resources that affect them. 
 
 A number of policy recommendations were put by the international 
workshop on “Extension and Rural Development” jointly hosted in November 2002 
by the World Bank, The USAID, and the Neuchatel Group.  These 
recommendations were: government should focus public financing on the poor, 
government should view extension within a wider rural development agenda, 
government should develop a stakeholder coordinating mechanism, government 
should build capacity of rural producers’ organizations, the public sector, and 
service providers. 
 
 In this context, FAO in collaboration with the Ministry of Agriculture and 
Land Reclamation in Egypt initiated a project to establish “Rural and Agricultural 
Development Communication Network” (RADCON) that build on the success of 
“Vertiual Extension and Research Communication Network” (VERCON) to benefit 
farm families and their communities from an information system, which is operated 
by agricultural extension in collaboration with the national agricultural research 
system. 
 



  

Therefore, agricultural extension should activate the role of computers to 
disseminate rural and agricultural information among rural population in general 
and poor people in the target areas especially. 

In this context, fifty resource poor villages were selected and the information 
needs of men, women, male and female youth as target groups were assessed.  Based 
upon these results another study was conducted to analyze the stakeholders 
participation in the network and suggest the potential systems/modules. 

The project planners can develop an information system to meet the 
information needs of target groups and achieve the targeted rural and agricultural 
development. 

The suggested information system of (RADCON) do not concentrate upon 
agricultural information only, but includes also health, veterinary, environmental 
information, role of governmental and non-governmental organizations in 
development, the desired information from Internet, information of rural women in 
development and activating their participation in rural and agricultural 
developmental activities. 

To evaluate the achievements at the end of the project, there is a need to 
compare the situation before and after the communicational intervention made by 
RADCON. 

 

The Goal of the Study: 
 To analyze the pre-project situation in the target communities through 
identifying the basic indicators for measuring progress at community level. 

 

Objectives: 

This goal could be achieved through the following objectives: 

1. To determine the knowledge of respondents about: small projects could be 
carried out by rural youth, procedures should be followed to get loans, 
organizations could give loans for establishing small projects, the 
appropriate avenues for marketing small project products. 

2. To determine the attitude level of respondents towards small projects and 
dealing with funding sources. 

3. To determine the attitude level of respondents towards girls education and 
family planning. 

4. To identify the knowledge level of respondents about: rural women 
participation in agricultural operations, rural women participation in some 
farm activities, some food and nutrition practices, some public health 
practices, some family planning practices. 

5. To determine the knowledge level of respondents about: rural women 
participation in agricultural operations, rural women participation in some 



  

farm activities, some food and nutrition practices, some public health 
practices, some family planning practices. 

6. To identify the knowledge level of respondents about: some environmental 
pollution practices, the techniques of recycling agricultural residuals. 

7. To determine the attitude level of respondents towards environmental 
conservation practices. 

8. To identify the knowledge level of respondents about: NGOs available in the 
village and their activities, procedures of NGOs formation and declaration. 

9. To determine the attitude level of respondents towards participation and 
collaboration work in the village, dealing with NGOs. 

10. To determine the average of farm net income per feddan from respondents 
point of view. 

11. To identify the attitude level of respondents towards cooperative marketing. 

12. To determine the knowledge level of respondents about: exportation 
companies, Company conditions to accept a product for exportation, 
specialized cooperatives and their activities. 

13. To determine the knowledge level of respondents about: number of families 
has computers in the village, percentage of computers connected to the 
internet, available places connected to the internet in the village, preferrable 
information obtained through internet. 

 

Methodology: 
 
Radcon covers fifty resource poor villages in seven governorates.  One of 

Radcon villages* from each governorate was selected representing a middle level of 
poverty among the selected villages in each governorate.  These villages are shown 
in the following table: 

 
No. Village District Governorate 
1 Halies Kafr Al-Shiekh Kafr Al-Shiekh 
2 Gezeret Baheeg Abnoub Assuit 
3 Taha Hussien Abou Al-Matameer Noubaria 
4 Al-Ghaafra Etsa Fayoum 
5 Al-Banahoh Kantra Gharb Ismailia 
6 Nobar Abou Al-Matameer Beheira 
7 Al-Korma Dekernis Dakahlia 

 
* Report on Identifying Resource Poor Communities in Some Egyptian 

Governorates, pp. 18-20.  
  
 
 



  

Two villages not included in the project were selected from the vicinity of the 
targeted communities, as control group, to be used as a base-line for the project in 
order to better reflect the achievements at the end of the project.   Refa village from 
Assuit to represent Upper Egypt and Dokmera village from Kafr Al-Shiekh to 
represent Lower Egypt. 
 

No. Village District Governorate 
1 Refa Assuit Assuit 
2 Dokmera Kafr Al-Shiekh Kafr Al-Shiekh 

 
 Twenty male and female respondents were selected in each village.  The total 
sample amounted 140 respondents in the project villages and 40 respondents in the 
control villages. 
 
 Data were collected by personal interviews and group discussion using two  
pre-tested questionnaires including the questions and scales reflecting the basic 
indicators for measuring progress at community level (The two questionnaires 
attached in Arabic). 
 

 These indicators were driven from the original developmental objectives of 
each module proposed for RADCON network in the stakeholder’s analysis study 
which based on information needs assessment study.  These indicators are as 
follows: 

 Job Opportunity Module: 
1. Self reliance for youth to earn their living. 
2. Rates of dealing with funding sources. 
3. Attitude towards dealing with funding sources. 
4. Number of small projects. 
5. Attitude towards small project. 
6. Utilizing loans to fund small projects. 
7. Chances for product marketing. 

 
 Rural Women Module: 

1. Attitude of rural women towards literacy. 
2. Knowledge about roles and responsibilities of man and woman. 
3. Protective health and nutrition knowledge. 
4. Women attitude towards family planning. 

 
 Environmental Conservation Module: 

1. Agricultural legislations towards environment consevation. 
2. Knowledge about recycling agricultural residuals. 
3. Safe use of pesticides and fertilizers. 
4. Production of clean products. 
5. Agricultural soil conservation. 
6. Knowledge about environment pollution practices. 
7. Attitude towards environment conservation practices. 



  

 Non-Governmental Organizations (NGOs): 
1. Knowledge about NGOs available in the village. 
2. Knowledge about NGOs activities. 
3. Knowledge about cooperative formation, registeration and 

management. 
4. Attitude towards participation and collaboration work in the village. 
5. Attitude towards dealing with NGOs. 

 
 Marketing Information Module: 

1. Farm income per feddan. 
2. Awareness of specialized cooperatives and their activities. 
3. Awareness of exportation aspects. 
4. Attitude towards marketing products out of the village. 
5. Attitude towards cooperative marketing. 

 
 Use of Computers and Internet in the Village: 

1. Number of computers available in the village. 
2. Number of computers connected to the Internet. 
3. Available places in the village connected to Internet (Private sector, 

NGOs, GOV. etc…). 
4. Preferrable information obtained through Internet. 

 
 

Data were collected through January 2006 by AERDRI research staff.  
Frequencies and percentages were used to analyze and present the main results of 
the study.   
 
Results of The Study: 
1. Job Opportunity Module. 
 
1.1   The Knowledge of Respondent Men and Women in the 

Project Villages Regarding Small projects Could Be 
Carried Out By Rural Youth: 
 
Data in Table (1) demonstrated that the majority of respondents in 
the project villages mentioned that rural youth can carry out the 
following small projects: cattle fatling (71.4% of men, 47.1% of 
women), poultry raising (51.4% of men, 57.1% of women), bee-
keeping (31.4% of men), industrialization of dairy products (25.7% of 
men, 24.3% of women), sewing and needle (20% of men, 42.9% of 
women), sheep raising (15.7% of men, 17.1% of women), and grocery 
shop (21.4% of men, 10% of women).  Whereas, the minority of 
respondent men with percentages ranged between 2.9% to 14.3% 
mentioned the following small projects: industrialization of non-
traditional fodder, carpentry shop, turning and iron works, internet 



  

cyber, food processing, agricultural inputs trading, cars maintenance, 
communication center, and basket industry.  The minority of 
respondent women with percentages ranged between 1.4% to 10% 
agreed with men upon the four small projects as follows: agricultural 
inputs trading, food processing, internet cyber, and communication 
center. 

 
1.2   The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Small projects Could Be 
Carried Out By Rural Youth: 
 
Data in Table (2) presented that men and women respondents in the 
comparative villages clarified that rural youth can carry out the 
following small projects: cattle fatling (85% of men, 20% of women), 
poultry raising (30% of men, 35% of women), industrialization of 
non-traditional fodder (30% of men, 20% of women), sewing and 
needle (45% of women, 15% of men), clothes trading (40% of women, 
10% of men), grocery shop (30% of women, 10% of men), 
industrialization of dairy products (20% of men, 20% of women), 
communication center (25% of women, 5% of men), bee-keeping 
(15% of men, 5% of women). The respondent men recommended the 
following small projects: sheep raising (20%), electric sets 
maintenance (20%), agricultural inputs trading (15%), agricultural 
machinery maintenance (10%), and carpentry shop (5%). But the 
respondent women with percentages amounted to 15% mentioned a 
small project regarding establishing child home. 

 
1.3 The Knowledge of Respondent Men and Women in the 

Project Villages Regarding the Procedures Should Be 
Followed to Get Loans: 

  
 Data in Table (3) illustrated that men and women respondents in the 

project villages mentioned the following procedures to get loans: 
introducing necessary guarantees (67.1% of men, 61.4% of women), 
provision of guarantor (37.1% of men, 14.3% of women), appropriate 
location availability (31.4% of men, 12.9% of women), conducting 
feasibility study (28.6% of men, 11.4% of women), introducing an 
application for getting loans (21.4% of women, 14.3% of women), 
educational qualification (17.1% of men, 14.3% of women), getting of 
trading record (14.3% of men, 12.9% of women), determination of 
project type (15.7% of men, 4.3% of women), visiting the proposed 
project location (8.6% of men, 5.7% of women). 

 



  

1.4 The Knowledge of Respondent Men and Women in the 
comparative villages Regarding the Procedures Should Be 
Followed to Get Loans: 

 
 Data in Table (4) showed that men and women respondents in the 

comparative villages mentioned the following procedures to get loans:   
introducing necessary guarantees (70% of men, 40% of women), 
educational qualification (65% of women, 20% of men), Introducing 
an application for getting loans (30% of men, 20% of women), 
conducting feasibility study (30% of men, 5% of women), provision of 
guarantor (30% of women, 20% of men), getting of trading record 
(25% of women, 10% of men), appropriate location availability (25% 
of men), determination of project type (15% of women), visiting the 
proposed project location (5% of men). 

  
1.5 The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding the Organizations Could Give 
Loans for Establishing Small Projects: 
 
Data in Table (5) demonstrated 12 organizations could give loans for 
establishing small projects. These organizations are as follows: 
Agricultural credit bank (72.9% of men, 71.4% of women), the social 
fund (30% of men, 7.1% of women), the village bank (25.7% of men, 
24.3% of women), social Naser bank (18.6% of men, 7.1% of women), 
productive families project (11.4% of men, 8.6% of women), local 
community development society (14.3% of women, 8.6% of men), 
local unit (8.6% of men, 5.7% of women), rural development project 
(4.3% of women, 1.4% of men). The following four organizations were 
mentioned by respondent men only with percentages ranged between 
2.9% to 4.3%. They were: businessmen society, NGOs, agricultural 
cooperative, and local development fund. 
 

1.6 The Knowledge of Respondent Men and Women in the 
Comparative Villages Regarding the Organizations Could 
Give Loans for Establishing Small Projects: 
 
Data in Table (6) showed 9 organizations could give loans for 
establishing small projects. These organizations are as follows: 
Agricultural credit bank (50% of men, 45% of women), social naser 
bank (40% of women, 35% of men), the village bank (35% of men, 
35% of women), local community development society (35% of 
women, 10% of men), the social fund (25% of men, 5% of women), 
productive families project (10% of men, 10% of women), 
businessmen society (10% of men, 10% of women). In addition to 



  

village tithe committee and local development fund were mentioned 
by respondent men only with percentages 20% and 5% respectively. 

 
1.7   The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding the Appropriate Avenues for 
Marketing Small Project Products: 
 
Data in Table (7) illustrated 8 avenues for marketing small project 
products.  
These marketing avenues are as follows: self marketing (75.7% of 
men, 60% of women), traders (57.1% of men, 44.3% of women), local 
markets (52.9% of men, 45.7% of women), exhibitions (27.1% of men, 
22.9% of women), cooperatives (17.1% of women, 14.3% of men), 
producer unions (14.3% of men, 10% of women), private companies 
(11.4% of women, 10% of men), industry companies (8.6% of men, 
8.6% of women). 

 
1.8 The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding the Appropriate Avenues 
for Marketing Small Project Products: 

 
Data in Table (8) demonstrated 6 avenues for marketing small project 
products. These marketing avenues are as follows: self marketing 
(80% of women, 65% of men), traders (35% of men and women), 
local markets (30% of women, 15% of men), exhibitions (10% of men, 
5% of women). Exporting companies were mentioned by 5% of men 
and producer unions were mentioned also by 5% of women.  

 
1.9 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Dealing with Funding Sources:  
  
To determine the attitude level of men and women respondents towards dealing 
with funding sources, a reliable and valid scale was used. This scale consisted of 4 
items, out of them 2 positive items and 2 negative items. The attitude degree of each 
respondent ranged between 4-12 degrees. This range was classified to three 
categories as follows: 

• Strong attitude (10-12) degrees. 
• Moderate attitude (7-9) degrees. 
• Weak attitude (4-6) degrees. 

 
Data in Table (9) revealed that the majority of respondent men (70%) and 
respondent women (54.3%) had moderate attitude towards dealing with funding 
sources. But this attitude was strong for 31.4% of women and 22.9% of men. 



  

Meanwhile the respondents who had weak attitude representing 14.3% of women 
and 7.1% of men. 
 
1.10 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Dealing with Funding 
Sources:  

 
Data in Table (10) showed that the majority of respondent men (80%) and 
respondent women (75%) had moderate attitude towards dealing with funding 
sources. But this attitude was strong for 15% of women and 5% of men. Meanwhile 
the respondents who had weak attitude representing 15% of men and 10% of 
women.  
1.11 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Small Projects:  
  
To determine the attitude level of men and women respondents towards small 
projects, a reliable and valid scale was used. This scale consisted of 4 items, out of 
them one positive item and 3 negative items. The attitude degree of each respondent 
ranged between 4-12 degrees. This range was classified to three categories as 
follows: 

• Strong attitude (10-12) degrees. 
• Moderate attitude (7-9) degrees. 
• Weak attitude (4-6) degrees. 

 
Data in Table (11) presented that the majority of respondent women (45.7%) and 
respondent men (44.3%) had moderate attitude towards small projects. But this 
attitude was strong for 40% of men and 35.7% of women. Meanwhile the 
respondents who had weak attitude representing 18.6% of women and 15.7% of 
men. 
 
1.12 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Small Projects:  
 
Data in Table (12) revealed that the majority of respondent women (85%) and 
respondent men (45%) had strong attitude towards small projects. But this attitude 
was moderate for 45% of men and 15% of women. Meanwhile the respondents who 
had weak attitude representing only 10% of men.  
 
2. Rural Women Module: 
 
2.1 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Girls Education:  
 



  

To determine the attitude level of men and women respondents towards girls 
education, a reliable and valid scale was used. This scale consisted of 5 items, out of 
them 3 positive items and 2 negative items. The attitude degree of each respondent 
ranged between 5-15 degrees. This range was classified to three categories as 
follows: 

• Strong attitude (13-15) degrees. 
• Moderate attitude (9-12) degrees. 
• Weak attitude (5-8) degrees. 

 
Data in Table (13) clarified that respondent women and men with percentages 
52.9% and 42.9% respectively had strong attitude towards girls education. But this 
attitude was moderate for 54.3% of men and 47.1% of women. Meanwhile the 
respondents who had weak attitude representing only 2.8% of men. 
 
2.2 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Girls Education:  
 
Data in Table (14) demonstrated that the majority of respondent women and men 
with percentages 60% and 50% respectively had strong attitude towards girls 
education. Meanwhile this attitude was moderate for 50% of men and 40% of 
women.   
 
2.3   The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Rural Women Participation in 
Agricultural Operations:  

  
Data in Table (15) illustrated the agricultural operations in which rural women 
participated from respondent men and women point of view. These agricultural 
operations are as follows: 
Harvesting (75.7% of men, 65.7% of women), packing (74.3% of men, 62.9% of 
women), sorting (70% of men, 64.3% of women), grading (62.9% of men, 55.7% of 
women), sowing (58.6% of men, 52.9% of women), manual weed control (62.9% of 
women, 54.3% of men), land preparation (52.9% of men and women), fertilization 
(28.6% of men, 25.7% of women), pest control (32.9% of women, 27.1% of men), 
irrigation (20% of men, 18.6% of women), chemical weed control (24.3% of women, 
10% of men). 
 
2.4  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Rural Women 
Participation in Agricultural Operations:  

  
Data in Table (16) showed the agricultural operations in which rural women 
participated from respondent men and women point of view. These agricultural 
operations are as follows: 



  

packing (50% of men and women), manual weed control (45% of men and women), 
sorting (40% of men, 30% of women), harvesting (40% of men, 20% of women), 
grading (40% of women, 35% of men), sowing (40% of women, 35% of men), land 
preparation (30% of men and women), chemical weed control (25% of men and 
women), pest control (25% of men, 20% of women), irrigation (20% of men and 
women), fertilization (20% of men, 15% of women).  
 
2.5  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Rural Women Participation in 
Some Farm Activities:  

  
Data in Table (17) presented the farm activities in which rural women participated 
from respondent men and women point of view. These farm activities are as follows: 
Marketing agricultural practices (62.9% of women, 52.9% of men), management of 
farms owned to women (45.7% of women, 44.3% of men), getting loans (51.4% of 
women, 37.1% of men), settling loans (51.4% of women, 30% of men), purchasing 
agricultural inputs (28.6% of men, 21.4% of women), NGOs activities (24.3% of 
men and women), membership of cooperative councils (12.9% of women, 11.4% of 
men), membership of water user associations (10% of women, 5.7% of men). 
 
2.6  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Rural Women 
Participation in Some Farm Activities:  

  
Data in Table (18) demonstrated the farm activities in which rural women 
participated from respondent men and women point of view. These farm activities 
are as follows: 
Settling loans (55% of women, 30% of men), getting loans (50% of women, 35% of 
men), management of farms owned to women (45% of women, 25% of men), 
marketing agricultural products (35% of men and women), NGOs activities (30% of 
women, 25% of men), membership of water user association (25% of women, 5% of 
men), purchasing agricultural inputs (20% of women, 30% of men), membership of 
cooperative councils (20% of women, 10% of men). 
 
2.7  The Knowledge Level of Respondent Men and Women in 

the Project Villages Regarding Some Food and Nutrition 
Practices:  

 
To determine the knowledge level of respondent men and women regarding some 
food and nutrition practices, a knowledge test was used. This test consisted of nine 
items, out of them 4 positive items and the others were negative. The knowledge 
degree of each respondent ranged between  9 to 18 degrees. This range was 
classified according to the average to two knowledge levels as follows: 

• High knowledge (13 degrees and more). 
• Low knowledge  (less than 13 degrees). 



  

 
Data in Table (19) clarified that the knowledge level of the majority of respondent 
men (74.3%) and women (85.7%) was high. But this level was low for 25.7% of men 
and 14.3% of women. 
 
2.8  The Knowledge Level of Respondent Men and Women in 

the Comparative Villages Regarding Some Food and 
Nutrition Practices:  

 
Data in Table (20) showed that the knowledge level of the vast majority of 
respondent men (95%) and women (90%) was high. But this level was low for 5% of 
men and 10% of women. 
 
2.9  The Knowledge Level of Respondent Men and Women in 

the Project Villages Regarding Some Public Health 
Practices:  

 
A knowledge test was used to determine the knowledge level of respondent men and 
women regarding some public health practices. This test consisted of seven items, 
out of them 2 positive items and the others were negative. The knowledge degree of 
each respondent ranged between  7 to 14 degrees. This range was classified 
according to the average to two knowledge levels as follows: 

• High knowledge (12 degrees and more). 
• Low knowledge  (less than 12 degrees). 

 
Data in Table (21) presented that the knowledge level of the majority of respondent 
men (75.7%) and women (52.9%) was high. But this level was low for 24.3% of men 
and 47.1% of women. 
 
2.10  The Knowledge Level of Respondent Men and Women in 

the Comparative Villages Regarding Some Public Health 
Practices:  

 
Data in Table (22) illustrated that the knowledge level of the majority of respondent 
men (60%) and women (95%) was high. But this level was low for 40% of men and 
5% of women. 
 
2.11  The Knowledge Level of Respondent Men and Women in 

the Project Villages Regarding Some Family Planning 
Practices:  

 
To determine the knowledge level of respondent men and women regarding some 
family planning practices, a knowledge test was used. This test consisted of seven  
items, out of them 6 positive items and one item negative. The knowledge degree of 



  

each respondent ranged between 7 to 14 degrees. This range was classified 
according to the average to two knowledge levels as follows: 

• High knowledge (11 degrees and more). 
• Low knowledge  (less than 11 degrees). 

 
Data in Table (23) demonstrated that the knowledge level of the majority of 
respondent men and women (72.9%) was high. But this level was low for 27.1% of 
men and women. 
 
2.12  The Knowledge Level of Respondent Men and Women in 

the Comparative Villages Regarding Some Family Planning 
Practices:  

 
Data in Table (24) showed that the knowledge level of the majority of respondent 
men (60%) and women (80%) was high. But this level was low for 40% of men and 
20% of women. 
 
2.13 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Family Planning:  
 
To determine the attitude level of men and women respondents towards family 
planning, a reliable and valid scale was used. This scale consisted of 8 negative 
items. The attitude degree of each respondent ranged between 8-24 degrees. This 
range was classified to three categories as follows: 

• Strong attitude (20-24) degrees. 
• Moderate attitude (14-19) degrees. 
• Weak attitude (8-13) degrees. 

 
Data in Table (25) presented that respondent women and men with percentages 
35.7% and 45.7% respectively had strong attitude towards family planning. But this 
attitude was moderate for 44.3% of men and women. Meanwhile the respondents 
who had weak attitude representing 20% of men and 10% of women. 
 
2.14 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Family Planning:  
 
Data in Table (26) revealed that respondent women and men with percentages 45% 
and 70% respectively had strong attitude towards family planning. But this attitude 
was moderate for 40% of men and 30% of women. Meanwhile the respondents who 
had weak attitude representing 15% of men only.  
 
3.  Environmental Conservation Module: 
 



  

3.1  The Knowledge Level of Respondent Men and Women in 
the Project Villages Regarding Some Environmental 
Pollution  Practices:  

 
To determine the knowledge level of respondent men and women regarding some 
environmental pollution practices, a knowledge test was used. This test consisted of 
ten items. The knowledge degree of each respondent ranged between 10 to 20 
degrees. This range was classified according to the average to two knowledge levels 
as follows: 

• High knowledge (13 degrees and more). 
• Low knowledge  (less than 13 degrees). 

 
Data in Table (27) showed that the knowledge level of the majority of respondent 
men (75.7%) and 44.3% of women was high. But this level was low for the majority 
of women (55.7%) and 24.3% of men.  
 
3.2  The Knowledge Level of Respondent Men and Women in 

the Comparative Villages Regarding Some Environmental 
Pollution  Practices:  

 
Data in Table (28) presented that the knowledge level of the majority of respondent 
men and women with percentages 85% and 75% respectively was high. But this 
level was low for 15% of men and 25% of women. 
 
3.3 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Environmental Conservation 
Practices:  

 
To determine the attitude level of men and women respondents towards 
environmental conservation practices,  a reliable and valid scale was used. This scale 
consisted of 17 items, out of them 5 positive items and the others were negative 
items. The attitude degree of each respondent ranged between 17-51 degrees. This 
range was classified according to the average to two categories as follows: 

• Strong attitude (39 degrees and more). 
• Weak attitude (Less than 39 degrees). 

 
Data in Table (29) revealed that the majority of respondent men with percentage 
65.7% and 42.9% of women had strong attitude towards environmental 
conservation practices.  But this attitude was weak for the majority of women 
(57.1%) and 34.3% of men.  
 
3.4 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Environmental 
Conservation Practices:   



  

 
Data in Table (30) demonstrated that the majority of respondent women and men 
with percentages 80% and 65% respectively had strong attitude towards 
environmental conservation practices. Meanwhile this attitude was weak for 35% of 
men and 20% of women.   
 
3.5  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding the Techniques of Recycling 
Agricultural Residuals:  

  
Data in Table (31) illustrated some techniques of recycling agricultural residuals  
from respondent men and women point of view. These recycling techniques are as 
follows: fertilizer piles (82.9% of men, 80% of women), fodder piles (78.6% of men, 
54.3% of women), pressing of rice straw (35.7% of women, 15.7% of men), silag 
from maize wood (12.9% of men, 8.6% of women). 
 
3.6  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding the Techniques of 
Recycling Agricultural Residuals:  

  
Data in Table (32) presented some techniques of recycling agricultural residuals  
from respondent men and women point of view. These recycling techniques are as 
follows: fertilizer piles (95% of men, 75% of women), fodder piles (60% of men, 
30% of women), pressing of rice straw (80% of women, 5% of men), silag from 
maize wood with percentage 5% of men only. 
 
4.  Non-Governmental Organizations (NGOs): 
 
4.1  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding NGOs Available in the Village:  
  
Data in Table (33) revealed the non-governmental organizations available in the 
village from respondent men and women point of view. These NGOs are as follows: 
Agricultural cooperative (40% of men, 21.4% of women), local community 
development society (34.3% of men and women), rural youth center (20% of men, 
12.3% of women), domestic consumption society (11.4% of men, 7.1% of women).   
 
4.2  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding NGOs Available in the 
Village:  

  
Data in Table (34) showed the non-governmental organizations available in the 
village from respondent men and women point of view. These NGOs are as follows:   



  

Agricultural cooperative (85% of men, 50% of women), local community 
development society (95% of women, 65% of men), islamic charitable society (55% 
of men, 45% of women), patient friends society (30% of men, 5% of women), 
domestic consumption society with percentage 15% of men only. 
 
4.3  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Formation Procedures of 
NGOs:  

  
Data in Table (35) presented nine procedures for formation the non-governmental 
organizations from respondent men point of view with percentages ranged between 
2.9%-27.1%. These procedures are as follows: 
Determination of society objectives and activities, provision of location, selection of 
promoter members, election of administration council members, determination of 
membership fee, collecting people contributions, depositing a bank deposit, getting 
security agreement, society declaration. 
 
The same Table revealed six of the above formation procedures from respondent 
women point of view with percentages ranged between 1.4%-15.7%. These 
procedures are as follows: 
Determination of society objectives and activities, provision of location, selection of 
promoter members, collecting people contributions, depositing a bank deposit, 
society declaration. 
 
4.4  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Formation Procedures of  
NGOs:  

  
Data in Table (36) clarified seven procedures for formation the non-governmental 
organizations from respondent men point of view with percentages ranged between 
5%-20%. These procedures are as follows:  
Provision of location, selection of promoter members, election of administration 
council members, determination of membership fee, collecting people contributions,  
getting security agreement, society declaration. 
 
The same Table revealed five of the above formation procedures from respondent 
women point of view with percentages ranged between 10%-30%. These procedures 
are as follows: 
Provision of location, selection of promoter members, election of administration 
council members, collecting people contributions, society declaration.  In addition to 
determination of society objectives and activities (10%).  
 
The respondent men and women did not know the procedure regarding depositing a 
bank deposit. The respondent men did not know the procedure regarding 
determination of society objectives and activities. Meanwhile, the respondent 



  

women did not know that getting security agreement is a necessary formation 
procedure of NGOs. 
     
4.5  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Declaration Procedures of 
NGOs:  

  
Data in Table (37) demonstrated four procedures for the non-governmental 
organizations declaration from respondent men and women point of view with 
percentages ranged between 7.1%-21.4% and between 2.9%-7.1% respectively. 
These procedures are as follows: 
Introducing society formation documents to social affairs organizations, getting the 
agreement of social affairs organization, getting the agreement of security 
organizations, declaration the society in the formal newspaper. 
 
4.6  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Declaration Procedures of 
NGOs:  

  
Data in Table (38) presented four procedures for the non-governmental 
organizations declaration from respondent men point of view with percentages 
amounted to 15%. These procedures are as follows: 
Introducing society formation documents to social affairs organizations, getting the 
agreement of social affairs organization, getting the agreement of security 
organizations, declaration the society in the formal newspaper. Respondent women 
with percentages ranged between 5%-10% mentioned the above procedures except  
getting the agreement of security organizations. 
 
4.7 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Participation and Collaboration 
Work in the Village:  

 
To determine the attitude level of men and women respondents towards  
participation and collaboration work in the village, a reliable and valid scale was 
used. This scale consisted of 7 items, out of them 4 positive items and the others were 
negative items. The attitude degree of each respondent ranged between 7-21 
degrees. This range was classified according to the average to two categories as 
follows: 

• Strong attitude (18 degrees and more). 
• Weak attitude (Less than 18 degrees). 

 
Data in Table (39) revealed that the majority of respondent men and women with 
percentages 68.6% and 61.4% respectively had strong attitude towards 
participation and collaboration work in the village.  But this attitude was weak for 
38.6% of women and 31.4% of men.  



  

 
4.8 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Participation and 
Collaboration Work in the Village:    

 
Data in Table (40) showed that the majority of respondent women and men with 
percentages 65% and 70% respectively had strong attitude towards participation 
and collaboration work in the village. Meanwhile this attitude was weak for 35% of 
men and 30% of women.   
 
4.9 Attitude Level of Respondent Men and Women in the 

Project Villages Towards Non-Governmental Organizations 
(NGOs):   

 
To determine the attitude level of men and women respondents towards NGOs, a 
reliable and valid scale was used. This scale consisted of 5 items, out of them 2 
posotive items and the others were negative. The attitude degree of each respondent 
ranged between 5-15 degrees. This range was classified to three categories as 
follows: 

• Strong attitude (13-15) degrees. 
• Moderate attitude (9-12) degrees. 
• Weak attitude (5-8) degrees. 

 
Data in Table (41) presented that the majority of respondent women and men with 
percentages 64.3% and 50% respectively had moderate attitude towards NGOs. But 
this attitude was high for 31.4% of men and 22.9% of women. Meanwhile the 
respondents who had weak attitude representing 18.6% of men and 12.8% of 
women. 
 
4.10 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Non-Governmental 
Organizations (NGOs):  

 
Data in Table (42) illustrated that the majority of respondent women with 
percentage 65% and 40% of men had strong attitude towards NGOs. But this 
attitude was moderate for the majority of men with percentage 55% and 30% of 
women. Meanwhile the respondents who had weak attitude representing 5% of both 
men and women.  
 
5.  Marketing Information Module: 
 
5.1 The Average of Farm Net Income Per Feddan in the Project 

Villages From Respondent Men and Women Point of View: 
 



  

Data in Table (43) showed that the majority of respondent women and men with 
percentages 72.9% and 60% respectively mentioned that they got less than L.E. 
1932 as an average of farm net income per feddan. This amount is considered 
relatively low.  But 40% of men and 27.1% of women mentioned that they got L.E. 
1932 and more as an average of farm net income per feddan. This amount is 
considered relatively high.    
 
5.2 The Average of Farm Net Income Per Feddan in the 

Comparative  Villages From Respondent Men and Women 
Point of View: 

 
Data in Table (44) demonstrated that the majority of respondent men and women 
with percentages 75% and 55% respectively mentioned that they got L.E. 1932 and 
more as an average of farm net income per feddan. This amount is considered 
relatively high.  But 25% of men and 45% of women mentioned that they got less 
than L.E. 1932 as an average of farm net income per feddan. This amount is 
considered relatively low. 
 
5.3   Attitude Level of Respondent Men and Women in the Project 

Villages Towards  Cooperative Marketing:  
 
To determine the attitude level of men and women respondents towards  cooperative 
marketing , a reliable and valid scale was used. This scale consisted of 5 items, out of 
them 4 positive items and one item was negative. The attitude degree of each 
respondent ranged between 5-15 degrees. This range was classified according to the 
average to two categories as follows: 

• Strong attitude (11 degrees and more). 
• Weak attitude (Less than 11 degrees). 

 
Data in Table (45) revealed that the majority of respondent men and women with 
percentages 65.7% and 64.3% respectively had strong attitude towards cooperative 
marketing .  But this attitude was weak for 35.7% of women and 34.3% of men.  
 
5.4 Attitude Level of Respondent Men and Women in the 

Comparative Villages Towards Cooperative Marketing:    
 
Data in Table (46) showed that the vast majority of respondent women and men 
with percentages 100% and 85% respectively had strong attitude towards 
cooperative marketing. Meanwhile this attitude was weak for 15% of men only.  
 
5.5  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Exportation Companies of 
Farm Products:  

  



  

Data in Table (47) illustrated that the vast majority of respondent men and women 
with percentages 85.7% and 92.9% respectively do not know about exportation 
companies. Meanwhile, the minority of respondent men and women with 
percentages 14.3% and 7.1% know about them. 
 
5.6  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Exportation Companies of  
Farm Products:  

  
Data in Table (48) demonstrated that the vast majority of respondent men and 
women with percentages 90% and 100% respectively do not know about 
exportation companies. Meanwhile, 10% of respondent men only know about them. 
 
5.7  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Exportation Company Services:  
 
Date in Table (49) presented six services of exportation companies from respondent 
men point of view with percentages ranged between 1.4% and 7.1%. These services 
are as follows: provision of transportation, provision of proper packages for 
exportation, supporting farmers with loans, sorting, grading, and packing products, 
provision of proper inputs, provision of proper products for exportation. The 
respondent women mentioned three services only with percentages ranged between 
1.4% and 2.9%. These services are as follows: provision of transportation, 
purchasing farm products at appropriate prices, and provision of proper packages 
for exportation. 
 
The respondent men and women in the comparative villages do not know any of the 
services mentioned above. 
 
5.8  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Contract Procedures With 
Exportation Companies:   

  
Data in Table (50) revealed three contract procedures with exportation companies 
from respondent men point of view with percentage amounted to 2.9%. These 
contract procedures are as follows: determination of required varieties, 
determination of product attributes for exportation, and signed a contract includes 
product quantities and prices. The respondent women mentioned only the third 
contract procedure with percentage amounted to 1.4%. 
 
The respondent men and women in the comparative villages do not know any of the 
contract procedures with exportation companies mentioned above. 
 



  

5.9  The Knowledge of Respondent Men and Women in the 
Project  Villages Regarding Company Conditions to Accept 
A Product for   Exportation: 

 
Data in Table (51) showed three conditions to accept a product for exportation from 
respondent men point of view with percentages ranged between 7.1% and 8.6%. 
These conditions are as follows: The product should be empty from chemical 
residuals, sorting and packing the product in proper packages for exportation, and 
the product should characterized with exportation attributes. The respondent 
women mentioned only the first condition with percentage amounted to 8.6%. 
 
The respondent men and women in the comparative villages do not know any of the 
conditions mentioned above. 
 
6.   Use of Computers and Internet in the Village: 
 
6.1  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Number of Families Has 
Computers in the Village: 

 
Data in Table (52) demonstrated that families in the village do not have computers 
from respondent men and women point of view with percentages 28.6%  and 42.9% 
respectively. Respondents mentioned number of families in the village have 
computers as follows: 1-3 families (27.1% of men, 17.1% of women), 4-6 families 
(24.3% of men, 22.9% of women), 7-9 families (2.9% of men , 10% of women), 10 
families and more (17.1% of men, 7.1% of women).   
 
6.2  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding Percentage of Computers 
Connected to the Internet:  

Data in Table (53) presented that the majority of respondent men and women with 
percentages 65.7% and 71.4% respectively mentioned that there were no computers 
in the village connected to the internet. Respondents mentioned percentages of 
computers in the village connected to the internet as follows: 10%-less than 40% 
(14.3% of men, 8.6% of women), 40% -less than 70% (8.6% of men, 14.3% of 
women), and 70%-100% (11.4% of men, 5.7% of women). 
 
6.3  The Knowledge of Respondent Men and Women in the 

Comparative Villages Regarding Percentage of Computers 
Connected to the Internet:  

 
Data in Table (54) showed that the majority of men (60%) and women (15%) 
mentioned that 10%-less than 40% of computers in the village connected to the 
internet. But the majority of women (65%) and men (20%) said that 40%-less than 



  

70% of computers in the village connected to the internet. Meanwhile, the minority 
of respondent men (15%) and women (5%) clarified that 70%-100% of computers 
in the village connected to the internet. 
 
6.4  The Knowledge of Respondent Men and Women in the 

Project  Villages Regarding the Available Places Connected 
to the Internet in the Village:  

 
Data in Table (55) presented that there were no places connected to the internet in 
the village from respondents point of view with percentages amounted to 44.3% of 
men and 31.4% of women. The respondents mentioned four places connected to the 
internet in the village as follows: Relatives and friends (28.9% of men, 27.1% of 
women), cyber coffee (22.9% of men, 27.1% of women), governmental organizations 
(18.9% of men, 22.9% of women), and NGOs (1.4% of men, 4.3% of women). 
 
6.5  The Knowledge of Respondent Men and Women in the 

Comparative  Villages Regarding the Available Places 
Connected to the Internet in the Village:  

 
 Data in Table (56) demonstrated that 75% of respondent men and women 
considered cyber coffee one of the main available places connected to the internet in 
the village. The majority of women (50%) and men (20%) said that they used the 
internet through their relatives and friends. The governmental and non-
governmental organizations could be contacted to use internet by 25% of women 
and 15% of men. Meanwhile, the minority of men (15%) mentioned that there were 
no places connected to the internet in the village. 
 
6.6  The Knowledge of Respondent Men and Women in the 

Project   Villages Regarding the Preferrable Information 
Could Be Obtained Through Internet:   

Data in Table (57) revealed that there were twelve preferrable information could be 
obtained through Internet from respondent men point of view with percentages 
ranged between 1.4% and 48.6%. These preferrable information are as follows: 
Innovative cultivation methods, marketing of agricultural products, pest control 
techniques, solutions of agricultural problems, procedures of carrying out small 
projects, prices of agricultural products, food processing, raising cattle and poultry, 
fertilization quotas, environmental conservation techniques from pollution, family 
planning, and sources of valid inputs. 
 
The respondent women mentioned the above mentioned preferrable information 
with percentages ranged between 2.9% and 35.7%. They added two preferrable 
information regarding healthy care for family members, food and nutrition with 
percentages amounted to 45.7% and 18.6% respectively.  
 



  

6.7  The Knowledge of Respondent Men and Women in the 
Comparative Villages Regarding the Preferrable 
Information Could Be Obtained Through Internet:   

 
Data in Table (58) clarified that there were eleven preferrable information could be 
obtained through Internet from respondent men point of view with percentages 
ranged between 5% and 75%. These preferrable information are as follows: 
Pest control techniques, food processing, procedures of carrying out small projects, 
solutions of agricultural problems, recommended crop varieties, marketing of 
agricultural products, healthy care for family members, prices of agricultural 
products, activities of various NGOs, raising cattle and poultry, and weed control 
techniques. 
 
The respondent women mentioned the above mentioned preferrable information 
with percentages ranged between 5% and 40% except the activities of various 
NGOs. They added two preferrable information regarding innovative agricultural 
machinery, food and nutrition with percentage amounted to 20%.  
 
 
 
 
 
 
 
 
 
 
 

Summary 
 

This study aims mainly at analyzing the pre-project situation in the target 
communities to compare the situation before and after the communicational 
intervention made by RADCON in order to determine the achievements at the end 
of the project through identifying the basic indicators for measuring progress at 
community level. 
 

One of Radcon villages from each governorate was selected representing a 
middle level of poverty among the selected villages in each governorate. These 
villages are shown in the following table: 

 
No. Village District Governorate 
1 Halies Kafr Al-Shiekh Kafr Al-Shiekh 
2 Gezeret Baheeg Abnoub Assuit 
3 Taha Hussien Abou Al-Matameer Noubaria 
4 Al-Ghaafra Etsa Fayoum 



  

5 Al-Banahoh Kantra Gharb Ismailia 
6 Nobar Abou Al-Matameer Beheira 
7 Al-Korma Dekernis Dakahlia 

 
Two villages not included in the project were selected from the vicinity of the 

targeted communities, as control group, to be used as a base-line for the project in 
order to better reflect the achievements at the end of the project. Refa village from 
Assuit to represent Upper Egypt and Dokmera village from Kafr Al-Shiekh to 
represent Lower Egypt. 
 
 Twenty male and female respondents were selected in each village. The total 
sample amounted 140 respondents in the project villages and 40 respondents in the 
control villages. 
 
 Data were collected by personal interviews and group discussion using two  
pre-tested questionnaires including the questions and scales reflecting the basic 
indicators for measuring progress at community level (The two questionnaires 
attached in Arabic). 
 

 These indicators were driven from the original developmental objectives of 
each module proposed for RADCON network in the stakeholder’s analysis study 
which based on information needs assessment study. These indicators are as 
follows: 

 Job Opportunity Module: Self reliance for youth to earn their living, Rates of 
dealing with funding sources, Attitude towards dealing with funding sources, 
Number of small projects, Attitude towards small project, Utilizing loans to 
fund small projects, Chances for product marketing. 

 
 Rural Women Module: Attitude of rural women towards literacy, 

Knowledge about roles and responsibilities of man and woman, Protective 
health and nutrition knowledge, Women attitude towards family planning. 

 
 Environmental Conservation Module: Agricultural legislations towards 

environment consevation, Knowledge about recycling agricultural residuals, 
Safe use of pesticides and fertilizers, Production of clean products, 
Agricultural soil conservation, Knowledge about environment pollution 
practices, Attitude towards environment conservation practices. 

 
 Non-Governmental Organizations (NGOs): Knowledge about NGOs 

available in the village, Knowledge about NGOs activities, Knowledge about 
cooperative formation, registeration and management, Attitude towards 
participation and collaboration work in the village, Attitude towards dealing 
with NGOs. 

 
 Marketing Information Module: Farm income per feddan, Awareness of 

specialized cooperatives and their activities, Awareness of exportation 



  

aspects, Attitude towards marketing products out of the village, Attitude 
towards cooperative marketing. 

 
 Use of Computers and Internet in the Village: Number of computers 

available in the village, Number of computers connected to the Internet, 
Available places in the village connected to Internet (Private sector, NGOs, 
GOV. etc…), Preferrable information obtained through Internet. 

 
 

Data were collected through January 2006 by AERDRI research staff.  
Frequencies and percentages were used to analyze and present the main results of 
the study.   

   

Regarding job opportunity module, the main results of study revealed that 
the respondent men and women in the project and comparative villages mentioned 
some small projects could be carried by rural youth. These small projects were as 
follows: cattle fatling, poultry raising, bee-keeping, industrialization of dairy 
products, sewing&needle, sheep raising, grocery shop, carpentary shop, electric sets 
maintenance, clothes trading, communication center, and industrialization of non-
traditional fodder. The main procedures of getting loans were as follows: 
introducing necessary guarantees, provision of guarantor, appropriate location 
availability, conducting feasibility dstudy, educational qualification, determination 
of project type, introducing an application for getting loans, and getting of trading 
record. The respondents in the project villages clarified that the organizations could 
give loans for establishing small projects were as follows: agricultural credit bank, 
the social fund, the village bank, social Naser bank, and local community 
development society, productive families project, and businessmen society. 

The appropriate avenues for marketing small project products were as follows: self 
marketing, traders, local markets, exhibitions, cooperatives, producer unions, and 
private companies. The attitude level of respondents was relatively moderate 
towards dealing with funding sources. The attitude level of respondents in the 
project villages was relatively moderate towards small projects. But this attitude 
was strong for respondents in the comparative villages.     

 

Regarding rural women module, the attitude of about 50% of respondents 
towards girls education was relatively strong and moderate for the other 50% 
towards girls. The agricultural operations in which rural women participated were 
as follows: harvesting, packing, sorting, grading, sowing, manual weed control, land 
preparation, fertilization, pest control, irrigation, and chemical weed control.  The 
farm activities in which rural women participated were as follows: marketing 
agricultural products, management of farms owned to women, getting loans, settling 
loans, purchasing agricultural inputs, NGOs activities, membership of cooperative 
councils, and membership of water user association. The knowledge level of 
respondents was relatively high regarding some food and nutrition practices, some 



  

public health practices, and some family planning practices. The attitude level of 
about 30%-40% of respondents was relatively moderate towards family planning. 
But this attitude was relatively strong for 40%-70%.     

 

Regarding environmental conservation module, the knowledge level of men 
respondents in the project villages was relatively high regarding some 
environmental pollution practices. But this knowledge level was relatively low for 
55.7% of women. Respondents in the comparative villages had high knowledge level 
regarding environmental pollution practices. The attitude level of men respondents 
(65.7%) in the project villages was relatively strong towards environmental 
conservation practices. But this attitude level was relatively weak for 57.1% of 
women. Respondents in the comparative villages (65% of men, 80% of women) had 
strong attitude level  towards environmental conservation practices.  The important 
techniques of recycling agricultural residuals were as follows: fertilizer piles, fodder 
piles, pressing of rice straw, and silag from maize wood. 

 
Regarding Non-Governmental Organizations (NGOs), the available NGOs in 

the village were as follows: agricultural cooperatives, local community development 
societies, rural youth centers, anddomestic consumption societies. In addition to 
Islamic charitable societies, patient friends societies, and domestic consumption 
societies in the comparative societies. Few respondents know the following 
formation procedures of NGOs: Determination of society objectives and activities, 
provision of location, selection of promoter members, election of administration 
council members, determination of membership fee, collecting people contributions, 
depositing a bank deposit, getting security agreement, society declaration. 
Percentages ranged between 15%-20% know the following declaration procedures 
of NGOs: Introducing society formation documents to social affairs organizations, 
getting the agreement of social affairs organization, getting the agreement of 
security organizations, declaration the society in the formal newspaper. The 
majority of respondents had strong attitude towards participation and collaboration 
work in the village. But this attitude was weak for the third of them. The majority of 
respondents in the project villages had moderate attitude towards dealing with 
NGOs. Third of them had strong attitude. The majority of men Respondents in the 
comparative villages (55%) had moderate attitude towards dealing with NGOs. But 
this attitude was strong for the majority of  women respondents (65%).  
 

Regarding Marketing Information Module: The average of farm net income 
per feddan was low (less than L.E. 1932). But this average in the comparative 
villages was considerd high (L.E. 1932 and more). The majority of respondents had 
strong attitude towards cooperative marketing. The vast majority of respondents do 
not know about exportation companies. Few respondents know about the services of 
exportation companies, these services were as follows: provision of transportation, 
provision of proper packages for exportation, supporting farmers with loans, 
sorting, grading, and packing products, provision of proper inputs, provision of 
proper products for exportation. Few respondents know about the contract 



  

procedures with exportation companies, these procedures were: determination of 
required varieties, determination of product attributes for exportation, and signed a 
contract includes product quantities and prices. Few respondents know about 
company conditions to accept a product for exportation, these conditions were as 
follows: The product should be empty from chemical residuals, sorting and packing 
the product in proper packages for exportation, and the product should 
characterized with exportation attributes. The respondent men and women in the 
comparative villages do not know any of the exportation company services, contract 
procedures and conditions to accept a product for exportation.  
  

Regarding  Use of Computers and Internet in the Village, few families in the 
project villages had computers. These computers rarely connected to the internet.  
The available places connected to the internet in the village were as follows: 
relatives and friends, cyber coffee, governmental and non-governmental 
organizations. The preferrable information could be obtained through internet 
were: innovative cultivation methods, recommended crop varieties, innovative of 
agricultural machinery, marketing agricultural products, pest control techniques, 
solutions of agricultural problems, procedures of carrying out small projects, prices 
of agricultural products, food processing, raising cattle and poultry, healthy care for 
family members, food and nutrition. 
  

 
  



  

Table No (1): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About Small Projects Could Be Carried out By Rural Youth 

  
Project villages 
 
 

Small projects 

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Cattle fatling. 50 70 80 - 70 50 100 70 80 40 80 60 40 40 71.4 47.1 
Poultry raising. 40 80 60 50 40 70 40 60 60 40 50 60 70 40 51.4 57.1 
Bee keeping. 30 10 60 - 30 - 40 - - - 30 - 30 - 31.4 1.4 
Industrialization 
of dairy products. 

 
- 

 
- 

 
10 

 
50 

 
20 

 
20 

 
50 

 
30 

 
40 

 
50 

 
20 

 
20 

 
40 

 
- 

 
25.7

 
24.3 

Grocery shop. 40 20 20 50 40 - - - 40 - - - 10 - 21.4 10 
Sewing&needle. 10 20 - 80 10 40 10 60 40 40 30 20 40 40 20 42.9 
Sheep raising. - - 10 20 30 - 50 10 10 20 - 20 10 50 15.7 17.1 
Industrialization 
of non traditional 
fodder.  

 
 

40 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 

30 

 
 
- 

 
 
- 

 
 
- 

 
 

20 

 
 
- 

 
 
- 

 
 
- 

 
 

14.3

 
 
- 

Carpentry shop. - - 10 - 10 - - - - - 40 - 30 - 12.9 - 
Turning&iron 
works. 

 
10 

 
- 

 
- 

 
- 

 
20 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
40 

 
- 

 
10 

 
- 

Internet cyber. - - 20 20 - - - - 10 - - 10 10 - 5.7 4.3 
Food processing. - - - 50 20 - - - - 10 - - 10 - 4.3 8.6 
Agricultural 
inputs trading. 

 
10 

 
60 

 
- 

 
- 

 
20 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
4.3 

 
10 

Cars maintenance 10 - 10 - - - - - - - - - - - 2.9 - 
Communicati2on 
center. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
20 

 
- 

 
- 

 
- 

 
- 

 
- 

 
2.9 

 
1.4 

Basket industry. - 10 - - - - - - - - 20 - - - 2.9 - 
 
 



  

Table No (2): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About Small Projects Could Be Carried out By Rural Youth 

  
Comparative  Villages 
 
 

Small Projects 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Cattle fatling. 90 10 80 30 85 20 
Poultry raising. 50 30 10 40 30 35 
Industrialization of non traditional fodder.  60 40 - - 30 20 
Sheep raising. 10 - 30 - 20 - 
Industrialization of dairy products. 10 10 30 30 20 20 
Electric sets maintenance. 30 - 10 - 20 - 
Agricultural inputs trading. 30 - - - 15 - 
Sewing and needle. 20 50 10 40 15 45 
Bee keeping. 20 - 10 10 15 5 
Agricultural machinery maintenance. 20 - - - 10 - 
Clothes trading. 20 40 - 40 10 40 
Grocery shop. 10 50 10 10 10 30 
Communication center. - 50 10 - 5 25 
Carpentry shop. - - 10 - 5 - 
Establishing child home.  - 20 - 10 - 15 

 
 
 
 
 
 
 
 
 



  

Table No (3): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About the Procedures should be Followed to get Loans  

  
Project villages 
 
 

  Procedures of 
getting loans 

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Introducing 
necessary 
guarantees. 

 
 

20 

 
 

50 

 
 

60 

 
 

50 

 
 

80 

 
 

70 

 
 

60 

 
 

100 

 
 

100 

 
 

80 

 
 

60 

 
 

30 

 
 

90 

 
 

50 

 
 

67.1

 
 

61.4 
Provision of 
guarantor. 

 
- 

 
40 

 
90 

 
40 

 
40 

 
- 

 
30 

 
- 

 
20 

 
20 

 
40 

 
- 

 
40 

 
- 

 
37.1

 
14.3 

Appropriate 
location 
availabilty. 

 
 

20 

 
 

10 

 
 

40 

 
 

60 

 
 

30 

 
 
- 

 
 

30 

 
 
- 

 
 
- 

 
 
- 

 
 

70 

 
 

20 

 
 

30 

 
 
- 

 
 

31.4

 
 

12.9 
Conducting 
feasibility study. 

 
30 

 
20 

 
- 

 
30 

 
- 

 
10 

 
20 

 
20 

 
40 

 
- 

 
60 

 
- 

 
50 

 
- 

 
28.6

 
11.4 

Educational 
qualification. 

 
10 

 
- 

 
20 

 
50 

 
40 

 
- 

 
- 

 
- 

 
20 

 
50 

 
10 

 
- 

 
20 

 
- 

 
17.1

 
14.3 

Introducing an 
application for 
getting loans. 

 
 

10 

 
 

30 

 
 
- 

 
 
- 

 
 

30 

 
 
- 

 
 

20 

 
 
- 

 
 

20 

 
 

40 

 
 

10 

 
 

70 

 
 

10 

 
 

10 

 
 

14.3

 
 

21.4 
Getting of trading 
record. 

  
30 

 
30 

 
20 

 
40 

 
10 

 
20 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
30 

 
- 

 
14.3

 
12.9 

Visiting the 
proposed project 
location. 

 
 
- 

 
 

10 

 
 

30 

 
 
- 

 
 

20 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

30 

 
 

10 

 
 
- 

 
 

8.6 

 
 

5.7 
Determination of 
project type. 

 
- 

 
20 

 
- 

 
50 

 
- 

 
30 

 
10 

 
10 

 
- 

 
- 

 
10 

 
- 

 
10 

 
- 

 
4.3 

 
15.7 

 



  

Table No (4): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About  the Procedures should be Followed to get Loans 

  
Comparative  Villages 
 
 

                     Procedures of getting loans 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Introducing necessary guarantees. 80 20 60 60 70 40 
Conducting feasibility study. 40 - 20 10 30 5 
Introducing an application for getting loans. 40 40 20 - 30 20 
Appropriate location availabilty. 20 - 30 - 25 - 
Educational qualification. 20 80 20 50 20 65 
Provision of guarantor. - 40 40 20 20 30 
Getting of trading record. - 30 20 20 10 25 
Visiting the proposed project location. 10 - - - 5 - 
Determination of project type. - 30 - - - 15  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (5): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About the  Organizations could Give Loans for Establishing Small Projects  

  
Project villages 
 
 

  Organizations 

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Agricultural 
credit bank. 

 
- 

 
60 

 
100

 
90 

 
80 

 
50 

 
90 

 
80 

 
90 

 
80 

 
80 

 
90 

 
70 

 
50 

 
72.9

 
71.4 

The social fund. 80 20 - - - - - - 80 20 20 - 30 10 30 7.1 
The village bank. 90 40 - 10 20 60 - 20 - - 40 10 30 30 25.7 24.3 
Social Naser bank 20 - 30 40 20 - - - 20 10 - - 40 - 18.6 7.1 
Productive 
families project. 

 
40 

 
60 

 
30 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
11.4

 
8.6 

Local community 
development 
society. 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

60 

 
 

90 

 
 
- 

 
 
- 

 
 

8.6 

 
 

14.3 
Local unit. 40 30 - - - - 10 10 - - - - 10 - 8.6 5.7 
Businessmen 
society. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
30 

 
- 

 
4.3 

 
- 

Agricultural 
cooperative. 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
2.9 

 
- 

Local 
development 
fund. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

20 

 
 
- 

 
 
- 

 
 
- 

 
 

2.9 

 
 
- 

Rural 
development 
project. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

10 

 
 

30 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

1.4 

 
 

4.3 
NGOs. - - - - - - - - - - - - 30 - 4.3 - 

 
 



  

Table No (6): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About the Organizations could Give Loans for Establishing Small Projects    

  
Comparative  Villages 
 
 

                     Organizations 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Agricultural credit bank. 70  90 30 - 50 45 
Social Naser Bank.  70 80 - - 35 40 
The village bank. 30 - 40 70 35 35 
The social fund. - - 50 10 25 5 
Village tithe committee. 40 - - - 20 - 
Local community development society. - - 20 70 10 35 
Productive families project. 20 - 20 - 10 10 
Businessmen society. - 20 20 - 10 10 
Local development fund. 10 - - - 5 - 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (7): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About the Appropriate Avenues for Marketing Small Project Products    

  
Project villages 
 
 

    Marketing 
Avenues 

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Self marketing. 90 50 40 60 100 80 50 30 100 70 60 50 90 80 75.7 60 
Traders. 20 90 100 50 20 70 60 60 100 60 70 60 30 20 57.1 44.3 
Local markets. 10 90 40 40 80 40 70 20 60 60 60 60 50  10 52.9 45.7 
Exhibitions. 10 10 - 40 30 30 20 30 40 30 40 10 50 10 27.1 22.9 
Cooperatives. 50 10 20 40 20 20 10 20 - 20 - 10 - - 14.3 17.1 
Producer unions. 20 20 20 20 - - - 20 20 10 40 - - - 14.3 10 
Private 
companies. 

 
- 

 
10 

 
- 

 
40 

 
- 

 
- 

 
20 

 
10 

 
10 

 
10 

 
20 

 
10 

 
20 

 
- 

 
10 

 
11.4 

Industry 
companies 

 
- 

 
- 

 
10 

 
30 

 
20 

 
- 

 
10 

 
30 

 
10 

 
- 

 
10 

 
- 

 
- 

 
- 

 
8.6 

 
8.6 

 
Table No (8): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  

About the the Appropriate Avenues for Marketing Small Project Products    
   

Comparative  Villages 
 
 

                  Marketing Avenues 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Self marketing. 50 70 80 90 65 80 
Traders. 30 40 40 30 35 35 
Local markets. 20 50 10 10 15 30 
Exhibitions. 10 10 10 - 10 5 
Exporting companies. - - 10 - 5 - 
Producer unions. - 10 - - - 5 



  

Table No (9): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Dealing with Funding Sources  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(10-12) degrees      

 
50 

 
30 

 
- 

 
- 

 
10 

 
30 

 
20 

 
40 

 
10 

 
40 

 
40 

 
30 

 
30 

 
50 

 
22.9

 
31.4 

Moderate 
Attitude 
(7-9) degrees 

 
 

40 

 
 

50 

 
 

80 

 
 

90 

 
 

90 

 
 

50 

 
 

60 

 
 

40 

 
 

90 

 
 

50 

 
 

60 

 
 

50 

 
 

70 

 
 

50 

 
 

70 

 
 

54.3 
Weak Attitude 
(4-6) degrees 

 
10 

 
20 

 
20 

 
10 

 
- 

 
20 

 
20 

 
20 

 
- 

 
10 

 
- 

 
20 

 
- 

 
- 

 
7.1 

 
14.3 

 
 
 
Table No (10): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Attitude Level Towards Dealing with Funding Sources  

  
Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(10-12) degrees      

 
- 

 
10 

 
10 

 
20 

 
5 

 
15 

Moderate Attitude 
(7-9) degrees 

 
90 

 
70 

 
70 

 
80 

 
80 

 
75 

Weak Attitude 
(4-6) degrees 

 
10 

 
20 

 
20 

 
- 

 
15 

 
10 

 
 



  

Table No (11): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Small Projects  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(10-12) degrees      

 
20 

 
50 

 
20 

 
20 

 
40 

 
20 

 
40 

 
90 

 
20 

 
30 

 
60 

 
30 

 
80 

 
10 

 
40 

 
35.7 

Moderate 
Attitude 
(7-9) degrees 

 
 

50 

 
 

30 

 
 

40 

 
 

70 

 
 

50 

 
 

70 

 
 

40 

 
 

10 

 
 

70 

 
 

40 

 
 

40 

 
 

60 

 
 

20 

 
 

40 

 
 

44.3

 
 

45.7 
Weak Attitude 
(4-6) degrees 

 
30 

 
20 

 
40 

 
10 

 
10 

 
10 

 
20 

 
- 

 
10 

 
30 

 
- 

 
10 

 
- 

 
50 

 
15.7

 
18.6 

 
 
 
Table No (12): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Attitude Level Towards Small Projects   

  
Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(10-12) degrees      

 
40 

 
90 

 
50 

 
80 

 
45 

 
85 

Moderate Attitude 
(7-9) degrees 

 
40 

 
10 

 
50 

 
20 

 
45 

 
15 

Weak Attitude 
(4-6) degrees 

 
20 

 
- 

 
- 

 
- 

 
10 

 
- 

 
 



  

Table No (13): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Girls Education   

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(13-15) degrees      

 
60 

 
30 

 
30 

 
50 

 
40 

 
70 

 
60 

 
80 

 
20 

 
30 

 
80 

 
70 

 
10 

 
40 

 
42.9

 
52.9 

Moderate 
Attitude 
(9-12) degrees 

 
 

30 

 
 

70 

 
 

70 

 
 

50 

 
 

50 

 
 

30 

 
 

40 

 
 

20 

 
 

80 

 
 

70 

 
 

20 

 
 

30 

 
 

90 

 
 

60 

 
 

54.3

 
 

47.1 
Weak Attitude 
(5-8) degrees 

 
10 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
2.8 

 
- 

 
 
 
Table No (14): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Attitude Level Towards Small Projects   

  
Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(13-15) degrees      

 
70 

 
50 

 
30 

 
70 

 
50 

 
60 

Moderate Attitude 
(9-12) degrees 

  
30 

 
50 

 
70 

 
30 

 
50 

 
40 

Weak Attitude 
(5-8) degrees 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
 



  

Table No (15): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About Rural Women Participation in Agricultural Operations   

 
Project villages 
 
 

 Agricultural 
Operations 

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Harvesting. 80 60 90 70 70 100 70 90 90 40 100 70 30 30 75.7 65.7 
Packing. 80 60 70 60 80 90 80 90 90 40 100 70 20 30 74.3 62.9 
Sorting. 80 60 50 50 80 100 60 90 90 50 100 70 30 30 70 64.3 
Grading. 60 60 70 50 70 90 70 80 90 40 70 50 10 20 62.9 55.7 
Sowing. 70 30 80 90 40 50 40 80 90 50 80 60 10 10 58.6 52.9 
Manual weed 
Control. 

 
60 

 
40 

 
50 

 
90 

 
30 

 
50 

 
50 

 
100 

 
80 

 
40 

 
80 

 
90 

 
30 

 
30 

 
54.3

 
62.9 

Land Preparation 60 40 60 80 30 70 60 100 70 40 80 30 10 10 52.9 52.9 
Fertilization. 40 10 40 40 - 20 10 50 60 20 40 30 10 10 28.6 25.7 
Pest Control. 30 10 50 100 20 30 20 50 40 10 30 30 - - 27.1 32.9 
Irrigation. 50 - 10 30 - - 20 50 40 20 20 30 - - 20 18.6 
Chemical weed 
control. 

 
20 

 
10 

 
30 

 
80 

 
10 

 
20 

 
- 

 
40 

 
- 

 
10 

 
10 

 
10 

 
- 

 
- 

 
10 

 
24.3 

 
 
 
 
 
 
 
 
 
 



  

Table No (16): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About Rural Women Participation in Agricultural Operations      

   
Comparative  Villages 
 
 

Agricultural Operations                  

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Packing. 90 70 10 30 50 50 
Manual weed Control. 80 70 10 20 45 45 
Sorting. 70 40 10 20 40 30 
Harvesting. 80 40 - 10 40 20 
Grading. 60 50 10 30 35 40 
Sowing. 70 70 - 10 35 40 
Land preparation. 60 50 - 10 30 30 
Chemical weed control. 50 40 - 10 25 25 
Pest control. 50 40 - - 25 20 
Irrigation. 40 30 - 10 20 20 
Fertilization. 40 20 - 10 20 15 

 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (17): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  
About Rural Women Participation in Some Farm Activities   

 
Project villages 
 
 

Farm Activities  

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Marketing 
agricultural 
products. 

 
 

40 

 
 

70 

 
 

70 

 
 

100 

 
 

60 

 
 

30 

 
 

50 

 
 

10 

 
 

70 

 
 

90 

 
 

70 

 
 

100 

 
 

10 

 
 

40 

 
 

52.9

 
 

62.9 
Management of 
farms owned to 
women. 

 
 

30 

 
 

40 

 
 

40 

 
 

100 

 
 

60 

 
 

50 

 
 

20 

 
 

20 

 
 

70 

 
 

40 

 
 

60 

 
 

50 

 
 

30 

 
 

20 

 
 

443 

 
 

45.7 
Getting loans. 30 30 60 90 40 90 50 30 50 30 20 80 10 10 37.1 51.4 
Settling loans. 20 40 50 100 40 80 30 30 40 20 20 80 10 10 30 51.4 
Purchasing 
agricultural 
inputs. 

 
 

20 

 
 

20 

 
 

60 

 
 

50 

 
 

40 

 
 

10 

 
 

50 

 
 
- 

 
 

10 

 
 

50 

 
 

10 

 
 
- 

 
 

10 

 
 
- 

 
 

28.6

 
 

21.4 
NGOs activities. 10 40 20 - 40 60 50 10 10 20 30 40 10 - 24.3 24.3 
Membership of 
cooperative 
councils. 

 
 
- 

 
 

20 

 
 

10 

 
 

30 

 
 

20 

 
 

10 

 
 

20 

 
 

10 

 
 

30 

 
 

10 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 

11.4

 
 

12.9 
Membership of 
water user 
associations. 

 
 
- 

 
 

20 

 
 

10 

 
 

10 

 
 

10 

 
 

30 

 
 

10 

 
 

10 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

5.7 

 
 

10 
 
 
 
 
 
 



  

Table No (18): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About Rural Women Participation in Some Farm Activities       

   
Comparative  Villages 
 
 

Farm Activities                  

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Getting loans. 40 60 30 40 35 50 
Marketing agricultural products. 50 30 20 40 35 35 
Settling loans. 30 50 30 60 30 55 
Purchasing agricultural inputs. 40 10 20 30 30 20 
Management of farms owned to women. 20 60 30 30 25 45 
NGOs activities. 50 40 - 20 25 30 
Membership of cooperative councils. - 20 20 20 10 20 
Membership of water user associations. - 30 10 20 5 25 

 
 

Table No (19): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Some Food and Nutrition Practices   

  
Project villages 
 
 

Knowledge Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(13 and more) 

degrees  

 
 

80 

 
 

90 

 
 

40 

 
 

100 

 
 

100 

 
 

80 

 
 

80 

 
 

100 

 
 

60 

 
 

80 

 
 

70 

 
 

70 

 
 

90 

 
 

80 

 
 

74.3

 
 

85.7 
Low Knowledge 
(Less than 13) 
degrees 

 
 

20 

 
 

10 

 
 

60 

 
 
- 

 
 
- 

 
 

20 

 
 

20 

 
 
- 

 
 

40 

 
 

20 

 
 

30 

 
 

30 

 
 

10 

 
 

20 

 
 

25.7

 
 

14.3 
 
 



  

Table No (20): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Knowledge About Some Food and Nutrition Practices   

  
Comparative  Villages 
 
 

 Knowledge  Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(13 and more) degrees                                        

 
90 

 
90 

 
100 

 
90 

 
95 

 
90 

Low Knowledge 
(Less than 13) degrees 

 
10 

 
10 

 
- 

 
10 

 
5 

 
10 

 
 

Table No (21): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Some Public Health Practices   

  
Project villages 
 
 

Knowledge Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(12 and more) 

degrees  

 
 

70 

 
 

60 

 
 

40 

 
 

60 

 
 

70 

 
 

60 

 
 

100 

 
 

30 

 
 

80 

 
 

80 

 
 

90 

 
 

20 

 
 

80 

 
 

60 

 
 

75.7

 
 

52.9 
Low Knowledge 

(Less than 12) 
degrees 

 
 

30 

 
 

40 

 
 

60 

 
 

40 

 
 

30 

 
 

40 

 
 
- 

 
 

70 

 
 

20 

 
 

20 

 
 

10 

 
 

80 

 
 

20 

 
 

40 

 
 

24.3

 
 

47.1 
 
 
 
 
 
 



  

Table No (22): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Knowledge About Some Public Health Practices   

  
Comparative  Villages 
 
 

 Knowledge  Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(12 and more) degrees                                        

 
90 

 
100 

 
30 

 
90 

 
60 

 
95 

Low Knowledge 
(Less than 12) degrees 

 
10 

 
- 

 
70 

 
10 

 
40 

 
5 

 
 
 

Table No (23): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Some Family Planning Practices   

  
Project villages 
 
 

Knowledge Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(11 and more) 

degrees  

 
 

90 

 
 

30 

 
 

50 

 
 

90 

 
 

90 

 
 

90 

 
 

40 

 
 

100 

 
 

60 

 
 

50 

 
 

100

 
 

60 

 
 

80 

 
 

90 

 
 

72.9

 
 

72.9 
Low Knowledge 

(Less than 11) 
degrees 

 
 

10 

 
 

70 

 
 

50 

 
 

10 

 
 

10 

 
 

10 

 
 

60 

 
 
- 

 
 

40 

 
 

50 

 
 
- 

 
 

40 

 
 

20 

 
 

10 

 
 

27.1

 
 

27.1 
 
 
 
 
 



  

Table No (24): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Knowledge About Some Family Planning Practices   

  
Comparative  Villages 
 
 

 Knowledge  Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(11 and more) degrees                                        

 
60 

 
80 

 
60 

 
80 

 
60 

 
80 

Low Knowledge 
(Less than 11) degrees 

 
40 

 
20 

 
40 

 
20 

 
40 

 
20 

 
 
 
 
 

Table No (25): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Family Planning  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(20-24) degrees      

 
60 

 
80 

 
10 

 
40 

 
50 

 
70 

 
30 

 
40 

 
10 

 
60 

 
40 

 
10 

 
50 

 
20 

 
35.7

 
45.7 

Moderate 
Attitude 
(14-19) degrees 

 
 

20 

 
 

20 

 
 

40 

 
 

60 

 
 

40 

 
 

30 

 
 

60 

 
 

40 

 
 

60 

 
 

40 

 
 

50 

 
 

60 

 
 

40 

 
 

60 

 
 

44.3

 
 

44.3 
Weak Attitude 
(8-13) degrees 

 
20 

 
- 

 
50 

 
- 

 
10 

 
- 

 
10 

 
20 

 
30 

 
- 

 
10 

 
30 

 
10 

 
20 

 
20 

 
10 

 
 



  

 
Table No (26): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Attitude Level Towards Family Planning  

  
Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(20-24) degrees      

 
٧٠ 

 
80 

 
20 

 
60 

 
45 

 
70 

Moderate Attitude 
(14-19) degrees 

 
30 

 
20 

 
50 

 
40 

 
40 

 
30 

Weak Attitude 
(8-13) degrees 

 
- 

 
- 

 
30 

 
- 

 
15 

 
- 

 
 

Table No (27): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Some Environmental Pollution Practices   

  
Project villages 
 
 

Knowledge Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(13 and more) 

degrees  

 
 

80 

 
 

60 

 
 

50 

 
 

80 

 
 

100 

 
 

30 

 
 

80 

 
 

80 

 
 

70 

 
 

10 

 
 

80 

 
 

20 

 
 

70 

 
 

30 

 
 

75.7

 
 

44.3 
Low Knowledge 

(Less than 13) 
degrees 

 
 

20 

 
 

40 

 
 

50 

 
 

20 

 
 
- 

 
 

70 

 
 

20 

 
 

20 

 
 

30 

 
 

90 

 
 

20 

 
 

80 

 
 

30 

 
 

70 

 
 

24.3

 
 

55.7 
 
 
 



  

Table No (28): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Knowledge About Some Environmental Pollution Practices   

  
Comparative  Villages 
 
 

 Knowledge  Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Knowledge 
(13 and more) degrees 

 
100 

 
90 

 
70 

 
60 

 
85 

 
75 

Low Knowledge 
(Less than 13) degrees 

 
- 

 
10 

 
30 

 
40 

 
15 

 
25 

 
 
 
 
 

Table No (29): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Environmental Conservation Practices  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(39 and more) 

degrees       

 
 

30 

 
 

20 

 
 

40 

 
 

70 

 
 

90 

 
 

80 

 
 

80 

 
 

10 

 
 

90 

 
 

70 

 
 

80 

 
 

40 

 
 

50 

 
 

10 

 
 

65.7

 
 

42.9 
Weak Attitude 

(Less than 39) 
degrees 

 
 

70 

 
 

80 

 
 

60 

 
 

30 

 
 

10 

 
 

20 

 
 

20 

 
 

90 

 
 

10 

 
 

30 

 
 

20 

 
 

60 

 
 

50 

 
 

90 

 
 

34.3

 
 

57.1 
 
 
 



  

Table No (30): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their  Attitude Level Towards Environmental Conservation Practices  

  
Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(39 and more) degrees      

 
90 

 
100 

 
40 

 
60 

 
65 

 
80 

Weak Attitude 
(Less than 39) degrees 

 
10 

 
- 

 
60 

 
40 

 
35 

 
20 

 
 

 
Table No (31): Distribution of Respondent Men and Women in the Project Villages According to their Knowledge  

About the Techniques of Recycling Agricultural Residuals  
 

Project villages 
 
 

 Recycling 
Techniques  

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Fertilizer piles. 40 80 90 100 100 100 100 90 90 60 100 100 60 30 82.9 80 
Fodder piles. 30 50 90 80 60 40 100 100 90 70 90 30 90 10 78.6 54.3 
Pressing of rice 
straw.   

 
- 

 
80 

 
30 

 
70 

 
50 

 
30 

 
10 

 
20 

 
10 

 
10 

 
- 

 
10 

 
10 

 
30 

 
15.7

 
35.7 

Silag from maize 
wood. 

 
- 

 
- 

 
10 

 
- 

 
20 

 
20 

 
- 

 
10 

 
20 

 
10 

 
40 

 
20 

 
- 

 
- 

 
12.9

 
8.6 

 
 



  

 
 

Table No (32): Distribution of Respondent Men and Women in the Comparative Villages According to their Knowledge  
About the Techniques of Recycling Agricultural Residuals  

    
Comparative  Villages 
 
 

                   Recycling Techniques                  

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Fertilizer piles. 100 90 90 60 95 75 
Fodder piles. 70 40 50 20 60 30 
Pressing of rice straw.   10 70 - 90 5 80 
Silag from maize wood. 10 - - - 5 - 

 
 

Table No (33): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About NGOs available in the village  

 
Project villages 
 
 

NGOs      

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Agricultural 
cooperative. 

 
- 

 
- 

 
90 

 
- 

 
30 

 
30 

 
- 

 
- 

 
- 

 
- 

 
70 

 
90 

 
90 

 
30 

 
40 

 
21.4 

Local community 
development 
society. 

 
 

60 

 
 

100 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

90 

 
 

100 

 
 

90 

 
 

40 

 
 

34.3

 
 

34.3 
Rural youth 
center. 

 
40 

 
30 

 
100

 
60 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
20 

 
12.3 

Domestic 
consumption 
society. 

 
 
- 

 
 
- 

 
 

80 

 
 

50 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

11.4

 
 

7.1 



  

Table No (34): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About NGOs available in the village  

  
Comparative  Villages 
 
 

                   NGOs              

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Agricultural cooperative. 80 60 90 40 85 50 
Local community development society. 100 100 30 90 65 95 
Islamic charitable society. 40 20 70 70 55 45 
Patient friends society. 60 10 - - 30 5 
Domestic consumption society. 30 - - - 15 - 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (35): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Formation Procedures of NGOs   

 
Project villages 
 
 

           NGOs  
             formation      

procedures      

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Determination of 
society objectives 
and activities. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

20 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 

10 

 
 
- 

 
 

50 

 
 
- 

 
 

10 

 
 

2.9 
Provision of 
location. 

 
- 

 
- 

 
30 

 
- 

 
- 

 
10 

 
- 

 
10 

 
- 

 
- 

 
90 

 
10 

 
70 

 
- 

 
27.1

 
4.3 

Selection of 
promoter 
members. 

 
 

20 

 
 

10 

 
 

20 

 
 
- 

 
 

10 

 
 

40 

 
 

10 

 
 

20 

 
 
- 

 
 
- 

 
 

70 

 
 

40 

 
 

20 

 
 
- 

 
 

21.4

 
 

15.7 
Election of 
administration 
council members. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 

10 

 
 
- 

 
 

90 

 
 
- 

 
 

15.7

 
 
- 

Determination of 
membership fee. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
30 

 
- 

 
- 

 
- 

 
4.3 

 
- 

Collecting people 
contributions. 

 
10 

 
10 

 
30 

 
- 

 
- 

 
10 

 
- 

 
10 

 
- 

 
- 

 
30 

 
10 

 
- 

 
- 

 
10 

 
5.7 

Depositing a bank 
deposit. 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
30 

 
- 

 
- 

 
- 

 
4.3 

 
1.4 

Getting security 
agreement. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
10 

 
- 

 
2.9 

 
- 

Society 
declaration. 

 
- 

 
10 

 
30 

 
- 

 
10 

 
20 

 
- 

 
10 

 
- 

 
- 

 
20 

 
30 

 
20 

 
- 

 
11.4

 
10 

 
 



  

Table No (36): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About Formation Procedures of NGOs   

   
Comparative  Villages 
 
 

            NGOs Formation Procedures                  

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Determination of society objectives and 
activities. 

 
- 

 
20 

 
- 

 
- 

 
- 

 
10 

Provision of location. 10 50 - 10 5 30 
Selection of promoter members. 30 20 10 10 20 15 
Election of administration council members. 30 20 10 20 20 20 
Determination of membership fee. 20 - - - 10 - 
Collecting people contributions. 20 20 - 10 10 15 
Depositing a bank deposit. - - - - - - 
Getting security agreement. 10 - - - 5 - 
Society declaration. 10 10 10 10 10 10 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (37): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Declaration Procedures of NGOs   

 
Project villages 
 
 

           NGOs  
            Declaration     

procedures      

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Introducing 
society formation 
documents to 
social affairs 
organization. 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

20 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

20 

 
 
 
 

10 

 
 
 
 

20 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

50 

 
 
 
 

10 

 
 
 
 

60 

 
 
 
 
- 

 
 
 
 

20 

 
 
 
 

7.1 
Getting the 
agreement of 
social affairs 
organizations. 

 
 
 
- 

 
 
 
- 

 
 
 

20 

 
 
 
- 

 
 
 
- 

 
 
 

20 

 
 
 

10 

 
 
 

20 

 
 
 
- 

 
 
 
- 

 
 
 

50 

 
 
 

10 

 
 
 

70 

 
 
 
- 

 
 
 

21.4

 
 
 

7.1 
Getting the 
agreement of 
security 
organization. 

 
 
 
- 

 
 
 
- 

 
 
 

20 

 
 
 
- 

 
 
 
- 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

50 

 
 
 

10 

 
 
 

40 

 
 
 
- 

 
 
 

15.7

 
 
 

2.9 
Declaration the 
society in the 
formal 
newspaper. 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

30 

 
 
 

10 

 
 
 

10 

 
 
 
- 

 
 
 

7.1 

 
 
 

2.9 
 
 
 
 
 
 



  

Table No (38): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About Declaration Procedures of NGOs   

   
Comparative  Villages 
 
 

            NGOs Declaration Procedures                 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Introducing society formation documents to 
social sffairs organization. 

 
20 

 
- 

 
10 

 
10 

 
15 

 
5 

Getting the agreement of social affairs 
organization. 

 
20 

 
- 

 
10 

 
10 

 
15 

 
5 

Getting the agreement of security 
organization. 

 
30 

 
- 

 
- 

 
- 

 
15 

 
- 

Declaration the society in the formal 
newspaper. 

 
30 

 
20 

 
- 

 
- 

 
15 

 
10 

 
 

Table No (39): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Participation and Collaboration Work In the Village  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(18 and more) 

degrees       

 
 

90 

 
 

60 

 
 

40 

 
 

40 

 
 

20 

 
 

70 

 
 

90 

 
 

80 

 
 

70 

 
 

50 

 
 

80 

 
 

70 

 
 

90 

 
 

60 

 
 

68.6

 
 

61.4 
Weak Attitude 

(Less than 18) 
degrees 

 
 

10 

 
 

40 

 
 

60 

 
 

60 

 
 

80 

 
 

30 

 
 

10 

 
 

20 

 
 

30 

 
 

50 

 
 

20 

 
 

30 

 
 

10 

 
 

40 

 
 

31.4

 
 

38.6 
 
 



  

 
Table No (40): Distribution of Respondent Men and Women in the Comparative Villages According to  

Their  Attitude Level Towards Participation and Collaboration Work In the Village  
   

Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(18 and more) degrees      

  
100 

 
80 

 
30 

 
60 

 
65 

 
70 

Weak Attitude 
(Less than 18) degrees 

 
- 

 
20 

 
70 

 
40 

 
35 

 
30 

 
 

Table No (41): Distribution of Respondent Men and Women in the Project Villages According to  
Their Attitude Level Towards Dealing with NGOs  

  
Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(13-15) degrees      

 
50 

 
30 

 
- 

 
- 

 
30 

 
50 

 
20 

 
50 

 
- 

 
- 

 
50 

 
10 

 
70 

 
20 

 
31.4

 
22.9 

Moderate 
Attitude 
(9-12) degrees 

 
 

30 

 
 

70 

 
 

60 

 
 

90 

 
 

50 

 
 

30 

 
 

50 

 
 

50 

 
 

90 

 
 

80 

 
 

40 

 
 

50 

 
 

30 

 
 

80 

 
 

50 

 
 

64.3 
Weak Attitude 
(5-8) degrees 

 
20 

 
- 

 
40 

 
10 

 
20 

 
20 

 
30 

 
- 

 
10 

 
20 

 
10 

 
40 

 
- 

 
- 

 
18.6

 
12.8 

 
 
 
 



  

 
Table No (42): Distribution of Respondent Men and Women in the Comparative Villages According to  

Their  Attitude Level Towards Dealing with NGOs    
   

Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(13-15) degrees      

 
80 

 
80 

 
- 

 
50 

 
40 

 
65 

Moderate Attitude 
(9-12) degrees 

 
20 

 
20 

 
90 

 
40 

 
55 

 
30 

Weak Attitude 
(5-8) degrees 

 
- 

 
- 

 
10 

 
10 

 
5 

 
5 

 
 

Table No (43): Distribution of Respondent Men and Women in the Project Villages According to  
 The Average of Farm net income Per Feddan 

  
Project villages 
 
 

Average of Net 
Income Per Feddan   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Net Income 
(L.E. 1932 and

more)  

 
 

40 

 
 

50 

 
 

10 

 
 

70 

 
 

70 

 
 

10 

 
 

90 

 
 

40 

 
 

40 

 
 
- 

 
 

10 

 
 

20 

 
 

20 

 
 
- 

 
 

40 

 
 

27.1 
 Low Net Income 

(less than L.E. 
1932).

 
 

60 

 
 

50 

 
 

90 

 
 

30 

 
 

30 

 
 

90 

 
 

10 

 
 

60 

 
 

60 

 
 

100 

 
 

90 

 
 

80 

 
 

80 

 
 

100 

 
 

60 

 
 

72.9 
 
 



  

 
Table No (44): Distribution of Respondent Men and Women in the Comparative Villages According to  

The Average of Farm net income Per Feddan 
  

Comparative  Villages 
 
 

                 Average of Net Income Per Feddan 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

High Net Income 
(L.E. 1932 and more) 

 
90 

 
20 

 
60 

 
90 

 
75 

 
55 

 Low Net Income 
(less than L.E. 1932).

 
10 

 
80 

 
40 

 
10 

 
25 

 
45 

 
 

 
Table No (45): Distribution of Respondent Men and Women in the Project Villages According to  

Their Attitude Level Towards Cooperative Marketing   
  

Project villages 
 
 

Attitude Level   

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(11 and more) 

degrees       

 
 

20 

 
 

80 

 
 

100

 
 

100 

 
 

80 

 
 

80 

 
 

40 

 
 

30 

 
 

90 

 
 

70 

 
 

90 

 
 

20 

 
 

40 

 
 

70 

 
 

65.7

 
 

64.3 
Weak Attitude 

(Less than 11) 
degrees 

 
 

80 

 
 

20 

 
 
- 

 
 
- 

 
 

20 

 
 

20 

 
 

60 

 
 

70 

 
 

10 

 
 

30 

 
 

10 

 
 

80 

 
 

60 

 
 

30 

 
 

34.3

 
 

35.7 
 
 
 
 



  

 
Table No (46): Distribution of Respondent Men and Women in the Comparative Villages According to  

Their  Attitude Level Towards Cooperative Marketing  
   

Comparative  Villages 
 
 

                 Attitude Level 

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Strong Attitude 
(11 and more) degrees      

 
80 

 
100 

 
90 

 
100 

 
85 

 
100 

Weak Attitude 
(Less than 11) degrees 

 
20 

 
- 

 
10 

 
- 

 
15 

 
- 

 
 

Table No (47): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Exportation Companies of Farm Products   

 
Project villages 
 
 
                 Knowledge   

of Exportation 
Companies            

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Know About 
Exportation 
Companies. 

 
 
- 

 
 

20 

 
 

10 

 
 

10 

 
 

30 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

50 

 
 

20 

 
 

10 

 
 
- 

 
 

14.3

 
 

7.1 
Do Not Know 
About 
Exportation 
Companies. 

 
 
 

100 

 
 
 

80 

 
 
 

90 

 
 
 

90 

 
 
 

70 

 
 
 

100 

 
 
 

100 

 
 
 

100 

 
 
 

100 

 
 
 

100 

 
 
 

50 

 
 
 

80 

 
 
 

90 

 
 
 

100 

 
 
 

85.7

 
 
 

92.9 
 
 
 



  

Table No (48): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About Exportation Companies of Farm Products   

   
Comparative  Villages 
 
 

                Knowledge of Exportation Companies        

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Know About Exportation Companies. 20 - - - 10 - 
Do Not Know About Exportation 
Companies. 

 
80 

 
100 

 
100 

 
100 

 
90 

 
100 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (49): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Exportation Company Services    

 
Project villages 
 
 
                Exportation 

Company Services      

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Provision of 
transportation. 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
50 

 
10 

 
- 

 
- 

 
7.1 

 
2.9 

Provision of 
proper packages 
for exportation. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

50 

 
 

10 

 
 
- 

 
 
- 

 
 

7.1 

 
 

1.4 
Supporting 
farmers with 
loans. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

30 

 
 
- 

 
 

10 

 
 
- 

 
 

5.7 

 
 
- 

Sorting, grading 
and packing 
products. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

20 

 
 
- 

 
 
- 

 
 
- 

 
 

2.9 

 
 
- 

Purchasing farm 
products at 
appropriate 
prices. 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

20 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

2.9 
Provision of 
proper inputs. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
1.4 

 
- 

Provision of 
proper products 
for exportation. 

 
 
- 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

1.4 

 
 
- 

 
 
 
 



  

Table No (50): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Contract Procedures With Exportation Companies     

 
Project villages 
 
 

        Contract 
Procedures            

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Determination of 
required varieties.

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
20 

 
- 

 
- 

 
- 

 
2.9 

 
- 

Determination of 
product attributes 
for exportation. 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 
- 

 
 

20 

 
 
- 

 
 
- 

 
 
- 

 
 

2.9 

 
 
- 

Signed a contract 
includes product 
quantities and 
prices. 

 
 
 
- 

 
 
 
- 

 
 
 

10 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

2.9 

 
 
 

1.4 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



  

Table No (51): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Company Conditions to Accept A product for Exportation  

 
Project villages 
 
 

        Company 
Conditions            

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

The product 
should be empty 
from chemical 
residuals. 

 
 
 
- 

 
 
 

10 

 
 
 

10 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 
- 

 
 
 

50 

 
 
 

50 

 
 
 
- 

 
 
 
- 

 
 
 

8.6 

 
 
 

8.6 
Sorting and 
packing the 
product in proper 
packages for 
exportation. 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

60 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

8.6 

 
 
 
 
- 

The Product 
should 
characterized 
with exportation 
attributes. 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

10 

 
 
 
 
- 

 
 
 
 

30 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

10 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 
- 

 
 
 
 

7.1 

 
 
 
 
- 

 
 
 
 
 
 
 
 
 
 



  

Table No (52): Distribution of Respondent Men and Women in the Project Villages According to  
Their Knowledge About Number of Families Has Computers in the Village  

 
Project villages 
 
 

                    
Num
ber     
of 
Famil
ies 
Has 
Comp
uters                  

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Families do not 
have computers. 

 
- 

 
- 

 
10 

 
- 

 
10 

 
80 

 
70 

 
90 

 
10 

 
30 

 
- 

 
- 

 
100 

 
100 

 
28.6

 
42.9 

1-3 families. 20 20 40 60 90 20 30 10 10 10 - - - - 27.1 17.1 
4-6 families 20 40 40 40 - - - - 70 10 40 70 - - 24.3 22.9 
7-9 families. 10 20 10 - - - - - - 30 - 20 - - 2.9 10 
10 families and 
more. 

 
50 

 
20 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
20 

 
60 

 
10 

 
- 

 
- 

 
17.1

 
7.1 

 
Table No (53): Distribution of Respondent Men and Women in the Project Villages According to  

Their Knowledge About Percentage of Computers Connected to the Internet   
 



  

Project villages 
 
 

                    
Perce
ntage
s of 
Comp
uters                  

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

None. 60 50 70 100 70 80 100 100 10 40 50 30 100 100 65.7 71.4 
10%-less than 40% 30 10 20 - - - - - - 10 50 40 - - 14.3 8.6 
40%-less than 70% - 30 10 - - - - - 50 40 - 30 - - 8.6 14.3 
70%-100% 10 10 - - 30 20 - - 40 10 - - - - 11.4 5.7 

 
 

Table No (54): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About  Percentage of Computers Connected to the Internet   

 
Comparative  Villages 
 
 

                Percentages of Computers                   

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

None. 10 - - 30 5 15 
10%-less than 40% 70 10 50 20 60 15 
40%-less than 70% 20 80 20 50 20 65 
70%-100% - 10 30 - 15 5 

 
Table No (55): Distribution of Respondent Men and Women in the Project Villages According to  

Their Knowledge About  Available Places Connected to the Internet in the Village  
 



  

Project villages 
 
 

                    
Avail
able 
Place
s                         

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Relatives&Friends 30 20 30 40 - - 10 - 70 70 60 40 - 20 28.9 27.1 
Cyber Coffee 30 20 30 30 20 30 20 20 20 70 40 20 - - 22.9 27.1 
Governmental 
organizzatins. 

 
40 

 
50 

 
10 

 
50 

 
30 

 
- 

 
- 

 
- 

 
10 

 
- 

 
30 

 
10 

 
10 

 
50 

 
18.9

 
22.9 

NGOs. - 10 - - 10 10 - - - - - 10 - - 1.4 4.3 
None. 10 - 50 10 50 60 80 80 30 - - 40 90 30 44.3 31.4 

 
 
 
 
 

Table No (56): Distribution of Respondent Men and Women in the Comparative Villages According to  
Their Knowledge About  Available Places Connected to the Internet in the Village   

 
Comparative  Villages 
 
 

                Available Places                    

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Cyber coffee. 60 100 90 50 75 75 
Relatives and friends. - 60 40 40 20 50 
Governmental organizations. - - 10 50 5 25 
NGOs. 10 - 10 - 10 - 
None. 30 - - - 15 - 

 
Table No (57): Distribution of Respondent Men and Women in the Project Villages According to  



  

Preferrable Information Obtained Through Internet 
  

  Project villages 
 
 

                    
Prefe
rrabl
e 
Infor
matio
n                        

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Innovative 
cultivation 
methods. 

 
 

30 

 
 

30 

 
 

40 

 
 

50 

 
 

90 

 
 

50 

 
 

70 

 
 

30 

 
 

60 

 
 

20 

 
 

30 

 
 

30 

 
 

20 

 
 

40 

 
 

48.6

 
 

35.7 
Marketing of 
agricultural 
products. 

 
 

20 

 
 
- 

 
 

10 

 
 
- 

 
 

20 

 
 

50 

 
 

40 

 
 
- 

 
 

30 

 
 
- 

 
 

80 

 
 

10 

 
 

10 

 
 
- 

 
 

30 

 
 

8.6 
Pest control 
techniques. 

 
- 

 
- 

 
10 

 
- 

 
30 

 
- 

 
50 

 
10 

 
10 

 
- 

 
60 

 
10 

 
10 

 
- 

 
24.3

 
2.9 

        
         

  Project villages 
 
 

                    
Prefe
rrabl
e 
Infor
matio
n                        

Kafr Al-Sheikh 
(Halees) 

Dakahlia 
(Al-Korama) 

Noubaria 
(Tatha Hussin) 

Beheira 
(Nobar) 

Ismailia 
(Al-Banaho) 

Fayoum 
(Al-Gaafra) 

Assuit 
(Gezeret Bahieg) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 



  

Solutions of 
agricultural 
problems. 

 
 

10 

 
 

30 

 
 

30 

 
 

50 

 
 

20 

 
 

30 

 
 
- 

 
 

30 

 
 

40 

 
 

10 

 
 
- 

 
 

20 

 
 

20 

 
 

40 

 
 

17.1

 
 

30 
Procedures of 
carrying out small 
projects. 

 
 

10 

 
 

30 

 
 

20 

 
 

10 

 
 

30 

 
 

30 

 
 
- 

 
 

30 

 
 

20 

 
 
- 

 
 

20 

 
 

20 

 
 
- 

 
 

20 

 
 

14.3

 
 

20 
Prices of 
agricultural 
products. 

 
 
- 

 
 
- 

 
 

10 

 
 
- 

 
 
- 

 
 

10 

 
 

20 

 
 

20 

 
 

20 

 
 
- 

 
 

40 

 
 

10 

 
 

10 

 
 
- 

 
 

14.3

 
 

5.7 
Food processing. 10 - - - - - - 20 10 40 40 20 20 60 11.4 20 
Raising cattle and 
poultry. 

 
- 

 
10 

 
10 

 
- 

 
20 

 
10 

 
30 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
2.9 

Fertilization 
quotas. 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
20 

 
- 

 
- 

 
10 

 
40 

 
- 

 
- 

 
- 

 
8.6 

 
2.9 

Environmental 
conservation 
techniques from 
pollution. 

 
 
 

10 

 
 
 

20 

 
 
 

10

 
 
 
-

 
 
 
-

 
 
 
-

 
 
 
-

 
 
 

10

 
 
 
-

 
 
 

-

 
 
 

10

 
 
 
-

 
 
 
-

 
 
 
-

 
 
 

4.3

 
 
 

4.3 
Family planning. - 10 20 - - 10 - - - 10 - 10 - 20 2.9 8.9 
Sources of valid 
inputs 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
- 

 
1.4 

 
- 

Healthy care for 
family members. 

 
- 

 
90 

 
- 

 
50 

 
- 

 
30 

 
- 

 
30 

 
- 

 
60 

 
- 

 
20 

 
- 

 
40 

 
- 

 
45.7 

Food and 
nutrition. 

 
- 

 
90 

 
- 

 
30 

 
- 

 
- 

 
- 

 
- 

 
- 

 
10 

 
- 

 
- 

 
- 

 
- 

 
- 

 
18.6 

 
Table No (58): Distribution of Respondent Men and Women in the Comparative Villages According to  

 Preferrable Information Obtained Through Internet 



  

 
Comparative  Villages 
 
 

               Preferrable Information                   

Kafr Al-Sheikh 
(Dokmera) 

Assuit 
(Refa) Total 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

% 
Men 

% 
Women 

Pest control techniques. 80 60 70 - 75 30 
Food processing. - 10 70 30 35 20 
Procedures of carrying out small projects. - 10 50 30 25 20 
Solutions of agricultural problems. 30 40 10 40 20 40 
Recommended crop varieties. 20 30 20 30 20 30 
Marketing of agricultural products. - 30 40 - 20 15 
Healthy care for family members. - - 30 30 15 15 
Prices of agricultural products. - - 20 20 10 10 
Activities of various NGOs. - - 20 - 10 - 
Raising cattle and poultry. 10 10 - 10 5 10 
Weed control techniques. 10 10 - - 5 5 
Innovative agricultural machinery. - 40 - - - 20 
Food and nutrition. - 20 - 20 - 20 

 
  
  
  
  
  
  
  
  
 
 



  

  استمارة بحث ميداني

للدراسة المسحية للمجموعات المستهدفة بالقرى الفقيرة المختارة قبل 
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  توفر فرص العمل للشباب: أولا
  ما هي المشروعات الصغيرة التي يمكن للشباب القيام بها في القرية ؟ -١

................................................................................................

................................................................................................

................................................................................................  

لو الشاب عاوز يعمل مشروع صغير، ما هي الإجراءات التي يجب أن يتبعها للحصول  -٢

  على قرض من البنك ؟

................................................................................................

................................................................................................

................................................................................................  

  ما هي الجهات التي يمكن الحصول منها على قرض لإقامة مشروع صغير ؟ -٣

................................................................................................

................................................................................................

................................................................................................  

  المشروع الصغير ؟ما هي إجراءات استخدام القرض لتمويل  -٤

         (          )تجهيز المكان       (          )توفير المكان      

  (          )عمالة                 (          )مستلزمات إنتاج  

  ...........)      (          )تراخيص -ضرائب-إيجار(مصروفات إدارية 



  

  صغيرة من وجهة نظرك ؟ما هي الطرق المناسبة لتسويق منتجات المشروعات ال -٥

  (          )عن طريق التجار          (          )تسويق ذاتي            

  (          ) الجمعيات التعاونية        (          )شركات التصنيع         

  (          )اتحادات المنتجين    (          )     شركات القطاع الخاص  

  (          )الأسواق المحلية     (          )     المعارض               

  : ...............................................................أخرى تذكر

  : الاتجاه نحو التعامل مع مصادر التمويل -  ٦     

     
 لا أوافق سيان أوافق البنــــــد م

ع ارتفاع سعر الفايدة على القرض بيخلي المشرو ١

 .يخسر

 .............. .........

لو الواحد عرف إزاى ينظم سداد القرض مشروعه   ٢

  .حينجح

 ........ ........  ........

القرض اللي الواحد بيخده من البنك ما بيكفيش   ٣

  .المشروع

 ........ ..............  ..

القرض من البنك أو من جهة تانية أفضل من السلف   ٤

  .من القرايب

 ........ ........  ........

  

  :الاتجاه نحو المشروعات الصغيرة -٧

 لا أوافق سيان أوافق البنــــــد م

......... ........ ...... .الشاب اللي بيعمل مشروع صغير يبقى حر نفسه ١

........  ........ ........   .القيام بالمشروع الصغير صعب وإجراءاته كتير  ٢

الواحد لو اشتغل عند أي حد أفضل من عمل مشروع   ٣

  .لحاله

 ........ ........  ........

........  ........ ........   .ع الصغير فرصة نجاحه محدودةالمشرو  ٤

  

  



  

  

  

  المرأة الريفية: ثانيا
  :اتجاه الريفيات نحو التعليم -٨

لا أوافق سيان أوافق البنــــــد م

......... ..............  .الست المتعلمة محدش يقدر يضحك عليها ١

الست اللي عاوزه تحافظ على صحة ولادها وجوزهـا    ٢

  .لازم تتعلم

 ........ ........  ........

........  ........ ........   .الأب اللي يمنع بناته من التعليم بيضيع مصالحهم  ٣

........  ........ ........   .دودة في البيت والغيطالست المتعلمة مشاركتها مح  ٤

  ........ ........ ........  .البنت اللي بتتعلم جوازها بيتأخر  ٥

  

  :ياترى إيه العمليات الزراعية اللي المرأة بتشارك فيها -٩
  

 نادرا تشاركناأحيا تشارك دائما تشارك تشارك لا الزراعية العمليات

 ............. ............. ............. ............. الأرض خدمة

 ............. ............. ............. ............. الزراعة

 ............. ............. ............. ............. الري

 ............. ............. ............. ............. التسميد

 ............. ............. ............. ............. يدويا الحشائش مقاومة

 ............. ............. ............. ............. كيماويا الحشائش مقاومة

 ............. ............. ............. ............. الآفات مقاومة

 ............. ............. ............. .............  الحصاد

 ............. ............. ............. ............. الفرز

 ............. ............. ............. ............. التعبئة

 ............. ............. ............. ............. التدريج
  
  



  

  
  
  

  :إيه رأيك في مشاركة المرأة في الأعمال دي -١٠
  

تقوم  الأعمـــــال م

بمفردها

بالاشتراك 

مع الرجل

الرجل 

 فقط

......... ..............  .بيع المنتجات الزراعية ١

........  ........  ........   .شراء مستلزمات الإنتاج الزراعي  ٢

........  ........  ........   .عضوية مجالس إدارات الجمعيات التعاونية الزراعية  ٣

........  ........  ........   .عضوية روابط مستخدمي المياه  ٤

  ........  ........ ........  .أنشطة الجمعيات الأهلية  ٥

........  ........  ........   .الحصول على القروض الزراعية  ٦

........  ........  ........   .سداد القروض الزراعية  ٧

  ........  ........ ........  .إدارة الأرض الزراعية المملوكة للمرأة  ٨
 

 :ة في مجال الغذاء والتغذيةالمعرف -١١
 

لا أعرف لا نعم البنــــــــــــــود م

 ........ ........ ........ .الأكل المسبك مفيش أحسن منه ١

 ........ ........ ........ .اللي بتاكل من العيش الأبيض بتحافظ على صحتها  ٢

 ........ ........ ........ .الست اللي بتستعمل الزيت السابق غليه بتضر أسرتها  ٣

 ........ ........ ........  .لما حد بيمرض في البيت بياكل من الأكل العادي بتاعنا  ٤

 ........ ........ ........  .الست لما بتحمل أو بترضع بتاكل من أكل البيت العادي  ٥

 ........ ........ ........  .تنويع الأكل في الطقة الواحدة يعتبر تبذير الأيام دي  ٦

 ........ ........ ........  .زيادة استهلاك السكر بيضر الصحة  ٧

 ........ ........ ........  .الست بترضع ولادها من صدرها بعد الولادة على طول  ٨

 ........ ........ ........  .الأحسن إن الواحدة ترضع عيلها كل ما يعيط 9
  
  



  

  
  
 

  :عامةالمعرفة في مجال الصحة ال -١٢
  

لا أعرف لا نعم البنــــــــــــــود م

 ........ ................ .الحيوانات اللي بتموت بتدفنوها ١

 ........ ................ .بتستعملوا العبوات الفاضية بتاعة الأدوية والمبيدات في البيت  ٢

لمل حد بيعيا في البيت لا قدر االله حاجاتـه اللـي بيسـتعملها      ٣

 .تبقى لوحدهاب

................ ........ 

 ........ ................  .ولادة الست في البيت احسن من تعب المستشفى  ٤

 ........ ................  .ما يضرش الحامل أنها تاخذ دواء من نفسها  ٥

 ........ ................  .لو عيل من العيال جاله إسهال لا قدر االله بتعالجوه في البيت  ٦

 ........ ................  .تطعيم العيل في الميعاد ممكن أأجله لو عندي حاجة شغلاني  ٧
 

 

 :المعرفة في مجال تنظيم الأسرة -١٣

لا أعرف لا نعم البنــــــــــــــود م

 ........ ................ .زواج الأقارب يؤدي إلى ظهور بعض الأمراض الوراثية ١

 ........ ................ .الزواج المبكر للأولاد والبنات يؤدي إلى إنجاب خلفة ضعيفة  ٢

 ........ ................ .تأخير سن الزواج يسبب مشاكل أثناء الحمل والولادة  ٣

سلامة الأم والمولود تتوقف على ترك فترة كافية بين الحمـل    ٤

  .والآخر

................ ........ 

 ........ ................  .تفضيل المواليد الذكور عن الإناث ضد تنظيم الأسرة  ٥

 ........ ................  .تنظيم الأسرة معناه تحديد عدد الأبناء من الذكور والإناث  ٦

 ........ ................  .كل ست لها وسيلة منع حمل بتناسب حالتها  ٧
 
 
  
 
 
 



  

 
  
  

 :نحو تنظيم الأسرة الاتجاه -١٤

لا أوافق محايد  أوافق البنــــــــــــــود م

 ........ ................ .إتعلمت من أبويا وجدي أن كتر الولاد عزوة ١

 ........ ................ .اللي بيربط الراجل بمراته كتر الخلفة  ٢

 ........ ................ .جواز البنت في سن صغير سترة  ٣

 ........ ................  .الست الولادة محبوبة من عيلة جوزها  ٤

 ........ ................  .لو حد إتكلم معايا في تنظيم الأسرة بضايق وأسيبه وأمشي  ٥

الراجل اللي مراته بتروح مركز تنظيم الأسرة بيقل فـي نظـر     ٦

  .أهل بلده

................ ........ 

 ........ ................  .لي كل خلفتها بنات لازم جوزها يجوز عليهاالست ال  ٧

 ........ ................  خلفة الصبيان بتزود غلاوة الست عند جوزها 8

  

  المحافظة على البيئة: ثالثا

 :بالممارسات التي تؤدي إلى تلوث البيئةالمعرفة   -١٥
 

لا يعرفيعرف  ممارســات تلوث البيئـة م

 ................ .دفن القمامة والطيور الميتة ١

 ................ .حرق المخلفات النباتية في الغيط  ٢

 ................ .تكويم السباخ البلدي أمام المنازل  ٣

 ................  .غسل فوارغ المبيدات وأدوات الرش في المجاري المائية  ٤

 ................  .لأرضاستخدام مياه الصرف في ري ا  ٥

 ................  .التبول والتبرز على جوانب الطرق  ٦

 ................  .الإسراف في استخدام الأسمدة الكيماوية  ٧

 ................  .الإسراف في استخدام المبيدات الكيماوية  8

 ................  .كسح ترنشات المنازل في المجاري المائية ٩



  

 ................  .إقامة مزارع الدواجن داخل الكتلة السكنية ١٠

  

 :الإتجاه نحو ممارسات صيانة البيئة -١٦

لا أوافق محايد  أوافق البنــــــــــــــود م

  .مين يقول إن رش المبيدات بيلوث الهواء ١
 

................ ........ 

 ........ ................ .ضالناس بتقول أن كتر رش المبيدات بيطهر الأر  ٢

 ........ ................ .المزارع اللي يحط كيماوي كتير في أرضه بيحب زرعه  ٣

 ........ ................  .رمي الحيوانات الميته في الترعة شئ عادي  ٤

 ........ ................  .قضاء الحاجة في مية الترعة خطر علينا  ٥

 ........ ................  .ه من الفرن ودخانه عالي كده في الهواءأحسن لقم  ٦

 ........ ................  .زريبة المواشي جوه البيت غلط  ٧

 ........ ................  الصرف الصحي في الميه ما بيلوسهاش طول ماهي جارية 8

 ........ ................  .رمي عبوات المبيدات في الترع بيطهر ميتها ٩

 ........ ................  .لبس الكمامة وقت رش المبيد زي عدمه ١٠

 ........ ................  .تكويم روث البهايم جنب البيت شئ عادي ١١

 ........ ................  .ياريت نسمد أرضنا بالسماد البلدي وكفاية على كده ١٢

 ........ ................  .باشرة بيضيع أثر المبيداتغسيل الثمار بعد رشها م ١٣

 ........ ................  .معظم الناس بتقول كتر الكيماوي خلى الأكل ملهوش طعم ١٤

 ........ ................  .مية الصرف الزراعي ملهاش أضرار ١٥

 ........ ................  .المحاصيل اللي ما خدتش مبيدات بيكون سعرها أعلى ١٦

 ........ ................  .رش المناطق المصابة بس بالمبيدات مش كفاية ١٧

  
   

  يا ترى إيه الطرق اللي ممكن تتعمل علشان نستفيد من القش أو الحطب أو الروث ؟ -١٧

............................................................................................  

............................................................................................  

............................................................................................  



  

............................................................................................  

............................................................................................  

  

  المنظمات غير الحكومية: رابعا
 ما هي الجمعيات الأهلية الموجودة دلوقتي وبتخدم أهل القرية ؟ -١٨

 الأنشطة التي تقوم بها الجمعية الأهلية م

  

  

   
 

  

  

   

  

  

  

   

  

  

  

   

  

  يا ترى إيه اللي تعرفه عن إجراءات إنشاء الجمعية الأهلية ؟ -١٩

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  يا ترى إيه اللي تعرفه عن إجراءات إشهار الجمعية الأهلية ؟ -٢٠

............................................................................................  

............................................................................................  

............................................................................................  



  

............................................................................................  

  

  

  

  

  

  

  

  :الاتجاه نحو المشاركة والعمل الجماعي في القرية -٢١

  

لا أوافقمحايدأوافق البنــــودم

        .المشاركة بتساعد الناس على تحقيق مصالحها ١

        .المشاركة بتخلي الكبار يسيطروا على مصالح الجماعة ٢

من عيوب المشاركة إنها بتخليني أتنازل عن موقفي  ٣

  .لصالح غيري

      

        .حتى لو عملنا جمعية كل عضو فيها حا يقول ياالله نفسي ٤

مش ممكن تتعمل إلا لو الناس فيه حاجات في القرية  ٥

  .تعاونوا مع بعض فيها

      

       .العمل الجماعي بالقرية بيسهل الاستفادة من خبرات الناس ٦

العمل الجماعي بالقرية بيشجع الحكومة والجهات التانية  ٧

  .على خدمة القرية

      

  

  : الاتجاه نحو التعامل مع المنظمات غير الحكومية -٢٢
 

لا أوافقمحايدفقأوا البنــــود م

       .الجمعيات الأهلية بتجامل قرايب الناس اللي شغالين فيها  ١

      اللي نعرفه عن الجمعيات الأهلية إن مساعدتها للناس   ٢



  

  .محدودة

ياريت يكتروا الجمعيات الأهلية لأنها ما بتدورش على   ٣

  . الربح

      

        .ةبتوع الجمعيات الأهلية لامهم كتير وما بيعملوش حاج  ٤

أحب أتعامل مع الجمعية الأهلية حتى ولو كانت بعيدة عن   ٥

  .قريتي

      

  

  

  

  

  :المعلومات التسويقية: خامسا
  يا ترى إيه أهم ست محاصيل شتوي وصيفي بتزرعوها في البلد ؟ -٢٣

ــط  المحصول م متوســ

المســــاحة 

 بالفدان

ــط  متوســ

الإنتاجيـــة 

 للفدان

متوسط تكلفة 

 الفدان

متوسط سعر 

 الوحدة

١      

٢      

٣      

٤      

٥      

٦      

  

  :الاتجاه نحو التسويق التعاوني -٢٤

   

لا أوافقمحايد أوافق البنــــود م

اللي بيسوق محاصيله من خلال الجمعية بيقدر ياخد أعلى   ١

  .سعر

      



  

       .تسويق المحاصيل عن طريق الجمعية بيوفر فلوس السماسرة  ٢

        .تحدوا يقدروا يتعاملوا مع أسواق الجملةإذا المنتجين ا  ٣

الجمعية بتخلي كل واحد يعمل حاجة بدل ما الواحد يعمل كل   ٤

  .الشغل لوحده

      

        .لو تعملت جمعية للتسويق التجار حتحاربها وتخليها تخسر  ٥

  

  :المعرفة بجوانب التصدير
 هل تعرف شركات بتقوم بتصدير المنتجات الزراعية ؟ -٢٥

  (          )لا        (          )  نعم    

  

  ما هي الشركات دي ؟): نعم(وفي حالة  -٢٦

............................................................................................  

............................................................................................  

  ويا ترى إيه الخدمات اللي بتقدمها للمنتجين ؟ -٢٧

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  وعلشان تتعاقد مع الشركات دي لتصدير المنتجات الزراعية، يا ترى تعمل إيه ؟ -٢٨

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  وإيه هي الشروط اللي عاوزاها الشركة علشان تقبل المنتج للتصدير ؟ -٢٩

............................................................................................  

............................................................................................  

............................................................................................  



  

............................................................................................  

  

  :الوعي بالجمعيات المتخصصة وأنشطتها
في البلـد زي اتحـادات المنتجـين، جمعيـات      يا ترى فيه جمعيات متخصصة لها نشاط -٣٠

 المصدرين، جمعيات الثروة الحيوانية، جمعيات التسويق ؟ 

  (          )لا        (          )نعم      

  ما هي الجمعيات دي ؟): نعم(وفي حالة  -٣١

............................................................................................  

............................................................................................  

  ويا ترى إيه الخدمات اللي بتقدمها للمنتجين في البلد؟ -٣٢

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

   

  وإيه هي الشروط اللي عاوزاها الجمعيات دي علشان المنتجين يتعاملوا معاها ؟  -٣٣

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  

  استخدام الحاسب الآلي وشبكة الإنترنت: سادسا
  أسرة(         )    البلد عندهم جهاز كمبيوتر ؟    تفتكر كام أسرة في -٣٤

  جهاز(         )      وكام جهاز منهم متوصل بشبكة الإنترنت ؟ -٣٥

ولو واحد عاوز يستعمل شبكة الإنترنت خارج المنزل، يا ترى إيه الأماكن اللي ممكن  -٣٦

 يلاقي فيها الخدمة دي ؟

  (          )  ميةأماكن عمل حكو    (          )  مقهى الإنترنت  



  

  (          )الأقارب والأصدقاء         (          )جمعيات أهلية      

  : .......................................................................أخرى تذكر  

يا ترى إيه المعلومات اللي الناس بتفضل الحصول عليها من الإنترنت علشان تساعد فـي   -٣٧

  الزراعية والريفية ؟ التنمية

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  
  
  
  
  
  
  

  استمارة بحث ميداني 

  )البيانات الثانوية(
 =============================  

  :................................المركـز :..................................    القرية

  ................:...............المحافظة
  

  ما هي المشروعات الصغيرة الموجودة حاليا بالقرية ؟ -١
  

 العدد نوع المشروع الصغير م

١   

٢   

٣   

٤   



  

٥   

  

لو الشاب عاوز يعمل مشروع صغير، ما هي الإجراءات التي يجب أن يتبعها للحصـول   -٢

  على قرض من البنك ؟

................................................................................................

................................................................................................

................................................................................................  

  

  الجهات التي يمكن الحصول منها على قرض لإقامة مشروع صغير ؟ ما هي -٣

................................................................................................

................................................................................................

................................................................................................  

  

  

  

  

  

  
 
  ما هي الجمعيات الأهلية الموجودة دلوقتي وبتخدم أهل القرية ؟ -٤

  

 الأنشطة التي تقوم بها الجمعية الأهلية م

  

  
 

   
 

  

  
 

   



  

  

  

  

   

  

  

  

   

  

  ات إنشاء الجمعية الأهلية ؟يا ترى إيه اللي تعرفه عن إجراء  -٥

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  
 
  يا ترى إيه اللي تعرفه عن إجراءات إشهار الجمعية الأهلية ؟  -٦

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  
  

  ويا ترى إيه الخدمات اللي بتقدمها شركات التصدير للمنتجين؟  -٧

............................................................................................  

............................................................................................  

............................................................................................  

  وعلشان تتعاقد مع الشركات دي لتصدير المنتجات الزراعية، يا ترى تعمل إيه؟  -٨

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  



  

 
  وإيه هي الشروط اللي عاوزاها الشركة علشان تقبل المنتج للتصدير؟  -٩

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

  ويا ترى إيه الخدمات اللي بتقدمها الجمعيات المتخصصة للمنتجين في البلد؟ -١٠

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................  

   

  املوا معاها ؟ وإيه الشروط اللي عاوزاها الجمعيات المتخصصة دي علشان المنتجين يتع -١١

............................................................................................  

............................................................................................  

............................................................................................  

............................................................................................ 
 


